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Colors
During our introductory call, we heard 
you ask for colors inspired by earth 
tones. Since the work connects back 
to nature, we used a warm palette of 
brown, green and blue.

The application will use color 
conservatively to maintain a 
professional appearance.

Chocolate

Summer Mist

Charcoal

Ash

Smoke in the Canyon

Cream

Water’s Edge

Tea Time
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The Logo
NIMSS is deeply connected to nature 
and agriculture. We like the way the 
circle and color brown connects to the 
idea of the earth.

The tree is intended to remind existing 
users that they are still on NIMSS, but 
with an upgraded system.
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Other 
Treatments
Most of the time, the logo won’t be 
presented in the full-color stamp 
version. We’ve created these 
alternatives to show different ways 
the logo can adapt to changing 
environments.

Black
Here, the tree and hill 
remains, while the sky has 
been removed to ensure 
clarity.

Slim
Useful for situations in 
which vertical space is at 
a premium. Particularly on 
the web.

White
Similar to the slim, just 
reversed for contrast on 
colored backgrounds.
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Iconography
For the new NIMSS, we are introducing 
a system of icons to visually represent 
different concepts on the site.

These icons will help differentiate tasks 
and provide visual cues for navigation.

Project


Participants


Dashboard


Reports



Impact Statement


Reviews


Directory


Proposal

(under consideration)
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Typeface
We are desiging the new NIMSS 
in Helvetica Neue. The typeface is 
the updated cousin of the famous 
Helvetica.

It is recognized for it’s flexibility  and 
straightforwardness and used by Apple 
for the iPhone, as well as many modern 
apps.

To the right is a type demonstration of 
the font.

Helvetica Neue
A font of such practicality 
The Swiss and Their Fonts
What is it about the Swiss? Or, to be precise: what is it about the 
Swiss and their sans serif typefaces? Helvetica and Univers both 
emerged from Switzerland in the same year—1957—and went out 
to shape the modern world. They would sort out not just transport 
systems but whole cities, and no typefaces ever looked more sure 
of themselves or their purpose.

Via Fast Company

http://www.fastcodesign.com/1665881/how-helvetica-conquered-the-world-with-its-cool-comforting-logic
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