UCANR Academics’ Introduction to CASA Reporting
The Why? and What for? of the Collection of Racial Data & MORE!
First of all: The University of California and UCANR are committed to creating and maintaining a community where all individuals who participate in University programs and activities can work and learn together in an atmosphere free of harassment, exploitation, or intimidation.
Non-discrimination and (by extension) Affirmative Action are principals established by law. Those pieces of legislation that most immediately impact UC and UCANR policy and drive our commitment to nondiscrimination and equal opportunity are as follows: 
(  Titles VI & VII or the Civils Rights Act of 1964


(  Title IX of the Educational Amendments of 1972
(  Americans with Disabilities Act of 1990




(  Sec.s 503 & 504 of the Rehabilitation Act of 1973
(  Age Discrimination Act of 1975






(  Presidential Executive Order No. 11246

How the USDA established Contact Reporting:  “Each agency that administers programs . . . will develop a system for establishing base data that identifies eligible populations and measures delivery of program benefits in order that the quantity and quality of benefits and services delivered to minority individuals can be documented and compared to benefits delivered to nonminority individuals . . .”
· UCANR’s CASA reporting system is ultimately UCANR’s documentation that we execute our CE mission with equality and in such a manner that the “quantity and quality of benefits and services” is the same for both people of color and whites. This is why we report contacts and outreach methods into CASA. This is why, lacking voluntary self-identification data, we estimate the diversity we see in our audience and report that into CASA. (See below When Participants Choose not to Self-Identify.)

California courts have held that the collection of racial data to monitor for nondiscrimination does not violate state law. Since it is required by federal agencies of federal contractors (such as UCANR) it clearly is not in violation of federal law.
When Participants Choose not to Self-Identify: Every program participant should be given the opportunity to self-identify their gender and race/ethnicity. If they chose not to self-identify, USDA has encouraged a best-guess estimate approach based on personal observation to provide a demographic breakdown of total participants. Why?  It is not an attempt to circumvent an individual’s freedom of choice to identify or not to identify their race/ethnicity or gender. You are not going back to the sign-in sheet and fill in race/ethnicity/ gender identifications for individuals who did not self-identify. If the sign-in sheet is blank on the back, turn it over to the blank side and do your demographic breakdown by race/ethnicity and gender for total attendees. (Be sure to do a headcount during the program to verify that everyone attending signed in. If your headcount total is higher than the number of sign-ins, then use your headcount for the total attendance and write on the front of the sheet that you have adjusted the number of total attendees based on your headcount.) Those individuals who did self-identify give you a little head start on your breakdown. If no one self-identified as Asian, but you observed four people in the audience who could have been Asian, then write in 4 under Asian on your break-down.  This is not science, this is not an official Census for your county, this is simply saying that at this particular point in time, at this particular location, the audience attending my program was diverse according to my personal observation. That’s all it is. If no one self-identifies and the audience looks 100% white to you, then that’s what your breakdown will reflect: 100% white. If your baseline includes some minorities then you need to do more outreach, in this type of instance. If you have any questions, feel free to contact David White at the AA Office, dewhite@ucanr.edu   or  530-750-1286.
UCANR Academics’ Introduction to CASA Reporting (cont.)
Contacts & Parity – What is this?  Your contacts would come from your clientele group(s).  We compare each protected group’s percentage within your recorded contacts to the percentages that they represent in your potential or baseline information.  When you interact with a member of your clientele group and transact a significant educational exchange – that is a clientele contact.  Meeting someone on the street and inviting them to your upcoming event is not a programmatic clientele contact; it is outreach and is an example of utilizing the personal contact outreach method.
What are the Outreach Methods?  Outreach is the things you do to encourage people to participate in your program. It is not synonymous with program delivery methods. The USDA has specified four particular outreach methods.  The utilization of at least three of these four fulfills the definition of All Reasonable Effort (ARE). This is important as we will see in a moment. The four outreach methods are –



( Mass Media




( Personal letters/emails



( Newsletters/flyers


( Personal contacts

For newsletter/flyers, simply record the number of occasions you send them out. For instance, if you send out a thousand newsletters twice a year, record “2”.  If you wish to record the number of individual newsletters you send out, include that in a narrative portion of CASA. Note, too, that the USDA has not specified how many times an outreach method must be used, only that three of the four must be used (at least once). Where to record particular methods of social media technology will be decided on a case-by-case basis.

What is the connection between Contacts and Parity?  Contacts were discussed above. Parity is determined by the comparison of your actual contacts with your baseline. In particular, it is the comparison of the percentage of each protected group in your actual contacts with their corresponding percentage in the baseline. For example, if there are a certain percentage of Blacks in your baseline, the USDA wants to see at least a corresponding percentage of Blacks in your actual contacts equal to or greater than 80% of their makeup in the baseline. For instance, if Blacks make up 10% of your baseline, your actual contacts for Blacks need to equal at least 8%.  One program goal you should have is to achieve parity of participation for every protected group in your baseline for every clientele group you have (if you have more than one).

The overall compliance status of your program (in most cases) is determined by the Affirmative Action Office based on your input into CASA. There are two methods to achieving compliance. One is by achieving parity (or parity of participation) in your contacts.  If your contacts do not satisfy the definitions of parity, your program may still be found to be in compliance if you have established All Reasonable Effort (ARE) in outreach. This is why recording your outreach in CASA is so important. Using three of those above four methods of outreach establishes ARE. And if you are not “in parity,” but you have utilized at least three of those four outreach methods, your program can be found to be in compliance by ARE.  There are other methods of outreach available in CASA but their utilization does not count toward establishing ARE. Only the four methods specified above can establish ARE (i.e. the use of at least three of those particular four methods).

Clientele Groups:  We saved the best for last. Each advisor decides what group(s) of people would be most interested in or benefit most from their educational program. Such group(s) of people become their clientele group(s).  Once clientele groups are decided, a demographic profile or a baseline needs to be determined for each group.  The Ag Census may provide the demographic breakdown of your particular commodity in your county, for instance.  In many instances, however, individual clientele groups’ baselines are not so easily obtained. Other agencies may have some information but often do not collect the racial/ethnicity data which, for our purposes, is absolutely necessary. Baseline data not broken down by race/gender is useless.   (cont.)
Clientele Groups: (cont.) It is useless, as described above, because we compare your actual contacts to the baseline. Specifically, we compare the percentage that each protected group has in your total actual contacts to their corresponding percentage in the baseline. If contacts are within 80% of their baseline percentages you have achieved parity. This is the documentation that the USDA has defined as providing evidence that our CE programs’ services and benefits are being delivered equally to all.

What if you cannot find any racial breakdown for your clientele group?  In such instances, creativity is king. A former advisor in your county in your program area may have left their old clientele groups in CASA; your county director may have some guidance.  Advisors in your program area in other counties may have tips about the sources of their own baseline data that may also be available in your county.  Because of the scarcity of reliable baseline data for many potential clientele groups, and because the federal government may not be providing the data you need, you are called upon to be creative. 
Determining your baseline creatively is not science, the AA Office is not expecting scientific accuracy. Estimates based on good-faith efforts may be all you have.  It may take months to fine-tune your initial estimates.  This is O.K.  Adjusting a baseline when no reliable governmental or NGO data is available may well be your only recourse.  However, always record in the Source box in CASA where your baseline is coming from. If creatively derived, then state “from personal observation” or whatever language based on the circumstances fits best. 
Let’s say Black participants show up consistently at your programs, but the baseline data you have come up with does not include any Blacks. You are justified in adjusting your potential to include Blacks.  This is important because having contacts in a particular protected group that is not in your baseline does not help you achieve parity.
For instance, say you have Hispanics in your baseline, but no Blacks.  And your contacts lack Hispanics but does include some Blacks.  Your Black contacts – because there are no Blacks in your baseline – cannot be used to “substitute” for your lack of Hispanic contacts, for instance.  If a protected group is not in your baseline, contacts with such a protected group need to be recorded, but will not help you toward parity.
A further example: Let’s say your baseline is 40% Hispanic and 0% Asian.  Then, let’s say you have 0% Hispanic contacts and 35% Asian contacts. Your program will not be in found to be in compliance by parity because an outside observer (say, a USDA auditor) could very well conclude your program is neglecting your Hispanic audience and serving Asians instead – and Asians are not even in your baseline! This example highlights the importance of adjusting your baseline numbers if participants from protected groups not represented in your present baseline are showing up consistently up at your events.
All these examples are given to stress the fact that if there are no official sources of the racial/ethnic and gender makeup of your particular clientele group(s) then creativity (and good-faith estimates) are your last resort. The AA Office has to have something to compare your actual contacts against (i.e. some kind of baseline data) before a compliance determination based on parity can be made.
