
Telling ANR’s Story
Elevate your program with a 
content strategy

UC ANR Statewide Conference

Cynthia Kintigh, Rose Hayden-Smith, Liz Sizensky

April 2018



• Definition

• Platforms

• Incorporating it into your work

Content Strategy



Everyone Produces Content . . .

And Everyone Needs a 

Content Strategy



Breaking it down
What is “Content”?

Essentially, it’s something you produce to 
share information.

• Blog posts

• Images

• Videos

• Tweets

• Facebook post

• Articles

• Links

• Maps

• Tags/Hashtags

• Metadata



Breaking it Down:  What is “Content Strategy”?

“Planning for the creation, delivery, and governance of useful, usable content.” 
– Kristina Halvorson

“Content strategy encompasses the discovery, ideation, implementation and 
maintenance of all types of digital content – links, tags, metadata, video, 
whatever.” 

– Robert Stribley

“We define content strategy as: getting the right content to the right user at the 
right time.”

– Keven P. Nichols

“A content strategy is the high-level vision that guides future content 
development to deliver against a specific business objective.”

– Hannah Smith and Adria Saracino



Essentially, a “content strategy” is the 
plan we devise to share the 
information we produce with those 
who would benefit from it. 

Everyone should have a simple. 
content strategy

We share content on “platforms.”

Some platforms are both content and 
platform (example, blogs). 

Here are some popular platforms.



Platforms
Places where you can share your content

 Twitter
 UCANR Twitter handle(s) 
 Facebook (ANR or 

Statewide Program 
pages)

 ANR blogs
 Research Gate

 Google Scholar
 Medium (online long-

form magazine)
 LinkedIn

 Other publications (eg: 
The Conversation, other 

organization’s blogs, 
etc.)

 Instagram
 Pinterest

We can help!



Workshop

• Analyze a story
• Compose a Tweet
• Write a headline
• Write a compelling lede











What you’re doing is awesome!


