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I’m a rancher from Livermore, California who actively strives to help people better 

understand ranching and rangeland issues.  Too often we 

‘preach to ourselves’ and wonder why ‘they’ don’t 

understand. The Passion for the Land collection of stories 

got the voices of rural residents and their messages, about 

agriculture and resource stewardship, out to thousands of 

people via the Internet and public meetings.   Now that I use 

Facebook, I’m convinced of the power of social media and 

strongly believe posting personal stories is a great way to 

have our voices heard by people in urban centers who 

otherwise wouldn’t hear them.   

  Passion for the Land is an outstanding 

communications venue and model. It is unique in that the 

collection of stories were developed by a group that defined 

its purpose, provided technical and individual help, and stimulated individuality that, together 

tells a large and amazing story about people and place.  Every story is special, and each can 

be used alone or as part of the series, depending upon the time available and purpose for 

sharing.  Anyone who has seen these stories is moved by them and by the larger Sierra Valley 

portrait of this rural community with a strong agricultural heritage dealing with economic and 

environmental issues while remaining hopeful for the future.  

“To me, the process of developing a 
series of personal digital stories is a 

valuable lesson in itself – how a 
community learned to express itself 
around issues they cared about.” 

In addition to posting the Passion for the Land’s link on my Facebook wall and 

encouraging friends to share the link, I posted it on 

Masters of Beef Alumni, a structured social media 

networking program through National Cattlemen’s 

Beef Association, funded by the Beef Check Off.  I 

explained how the series is a sample of what, they 

as individuals or groups can do to tell their stories.  Many of these members already publish on 

http://www.beef.org/
http://www.beef.org/
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YouTube, but I haven’t yet seen a series with the focus, thoughtfulness, and impact of that 

exhibited by Passion for the Land.  

I encourage other ranching colleagues to use these stories for a couple of different 

purposes.  First, use it as a training tool for new professionals assigned to work with rural 

communities, such as conservancy representatives, rural planners, educators, technical 

advisors, etc.  All of the PFL stories express the human side of the community as well as the 

issues. Using them can heighten sensitivity and understanding of these issues, and acquaint 

them with some ‘new’ and local vocabulary.  Secondly, use PFL with community and 

agricultural groups to demonstrate what a rancher or group can accomplish to develop and 

share their stories with others.    For example, the PFL DVD was shown on a bus tour of Sierra 

Valley for other ranchers to help ‘tell the rest of the story’ and model effective communications. 

Passion for the Land is an outstanding communications model both for its 

developmental process and for its effective and purposeful stories that can stimulate other 

projects or local discussions about issues. Facilitators within communities for a project like this 

could be UC Cooperative Extension, agricultural organizations; county or regional planning 

groups, land trust/conservancy, etc.  Each Sierra Valley story could become the stimulus for a 

workshop – sparking conversations about the subject area in a unique way that is sure to 

capture attention. The series in whole could encourage a group to explore doing something 

similar around key messages they want to share.  

I’d suggest that groups considering a project like this also consider other tools and 

training focused on conveying key messages that would complement the digital stories. For 

example, the group could establish a Facebook page, website, blog or video site should it want 

to provide ongoing outreach, year-round photography, updates on the stories.  The group 

could identify spokespeople who make themselves available as speakers, interviewees with 

the media, and bloggers; thus, expanding the opportunities to have our stories heard by more 

people.   

When the topic of Sierra Valley, ranching challenges or outreach come up, I reference 

Passion for the Land. I have the link bookmarked for easy referral.  Thank you, PFL 

participants for sharing yourselves!   Copyright © 2011 The Regents of University of California. All Rights Reserved. 


