
 

 

 2. DIGITAL STORYTELLING STRATEGIES 

GET PERSONAL    
Tip: Write your script based on first-hand experience. Try and sound as conversational as 
possible by writing as you speak. “I” statements are welcome:  I feel, I think, when I was kid, 
my dad also said, etc. 

Tip: Don’t shy away from emotion but rather embrace and highlight it through choice of words 
and how you say them.  

 Tip: Keep the audience in mind when writing the script.  Decide what you want them to know, 
feel, or do as a result of seeing the digital story.  Focus on 1-2 main points. Consider 
including in the script an opinion, recommendation, or action to take. 
 

USE A NARRATIVE ARC 
Tip: Grab our attention at the beginning of your story posing a question, making a bold 
statement, or sharing a strong memory.   

Tip: Keep us curious throughout by sharing challenges and how you deal with them.   

Tip: Engage us at the end with discoveries, realizations, observations, a question, or a call to 
action. 
 

CREATE A SCENE 
Tip: Include an anecdote, memory, or recollection in the script that paints a vivid picture of 
where you were and what you felt and perhaps the impact of that moment on your life.  

 
ADD SOUNDS & WORDS 

Tip: Use instrumental music that conveys the spirit of your story that can run under the length 
of the narration.  Avoid lyrics so that the words in the song don’t compete with the narration. 

Tip: Consider using text if you are short on images, if you want to reinforce a key point, or 
have some facts you want to share outside of the written script. 

  

THINK ECONOMY 
Tip: Recognize that we can’t say everything in 300 – 400 words.   Pick one experience that 
can tell a larger story and make one key point.  

Tip: When putting together your piece, remember that you can “economize” by using image 
to give information that is different than what is written. 
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