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1. DISCUSSION QUESTIONS  

These discussion questions and topics are applicable to all Passion for the Land stories.  

Screening Discussion Questions 

What stood out to you in these stories? 

What stories moved you and why? 

What did you appreciate about the stories? 

What did you learn, discover, or take away from    

these stories? 

How does what you’ve seen change your 

perspective on rural communities? 

What is the relationship between agriculture and 

the environment? 

How do these stories relate to rural communities across the country? 

 
Additional Discussion Topics 

How can we sustain the environment and create thriving rural communities? 

What are the benefits of agriculture beyond food, fiber, and shelter? 

Where does our water come from?  

How do land use policies and environmental regulation impact agriculture? 

How can we engage young people in agriculture? 

What are the challenges facing farmers and ranchers in your area?  

How are they addressing these challenges? 

How can family farmers and ranchers diversify their business operations? 

What role(s) do the people in agriculture provide in our communities? 
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 2. DIGITAL STORYTELLING STRATEGIES 

GET PERSONAL    
Tip: Write your script based on first-hand experience. Try and sound as conversational as 
possible by writing as you speak. “I” statements are welcome:  I feel, I think, when I was kid, 
my dad also said, etc. 

Tip: Don’t shy away from emotion but rather embrace and highlight it through choice of words 
and how you say them.  

 Tip: Keep the audience in mind when writing the script.  Decide what you want them to know, 
feel, or do as a result of seeing the digital story.  Focus on 1-2 main points. Consider 
including in the script an opinion, recommendation, or action to take. 
 

USE A NARRATIVE ARC 
Tip: Grab our attention at the beginning of your story posing a question, making a bold 
statement, or sharing a strong memory.   

Tip: Keep us curious throughout by sharing challenges and how you deal with them.   

Tip: Engage us at the end with discoveries, realizations, observations, a question, or a call to 
action. 
 

CREATE A SCENE 
Tip: Include an anecdote, memory, or recollection in the script that paints a vivid picture of 
where you were and what you felt and perhaps the impact of that moment on your life.  

 
ADD SOUNDS & WORDS 

Tip: Use instrumental music that conveys the spirit of your story that can run under the length 
of the narration.  Avoid lyrics so that the words in the song don’t compete with the narration. 

Tip: Consider using text if you are short on images, if you want to reinforce a key point, or 
have some facts you want to share outside of the written script. 

  

THINK ECONOMY 
Tip: Recognize that we can’t say everything in 300 – 400 words.   Pick one experience that 
can tell a larger story and make one key point.  

Tip: When putting together your piece, remember that you can “economize” by using image 
to give information that is different than what is written. 
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DIGITAL STORY 
PRODUCTION 

 3.DIGITAL STORY PRODUCTION 

The digital story production process is designed to be user friendly so individuals who 
are not professional media makers can use new technologies to share their 
experiences, concerns, and hopes with the larger public. The process does not have to 
happen in this exact order, but it generally goes something like this…. 

 Generate Script: 300 – 400 words or 1.5 pages double-spaced written from a first-
person perspective.  
 

 Gather Images: Select or create images – photos, maps, drawings, 
newspaper clippings, home videos - to visualize the 
ideas and feelings in the script.  
  

 Select Soundtrack: Identify non-copyright 
music available on CD that supports the tone 
of the story and adds a feeling you want.  
 

 Decide on Text:  Come up with a story title, 
credits, and any other text you want to appear in 
the piece.  
 

 Record Narration: Record storytellers “performing” their script – reading it but in a 
way that doesn’t feel static. 
 

 Import Images: Bring images into a computer using a scanner or portable hard 
drive. Make any desired adjustments in brightness, contrast, color, or cropping to each 
image. You can also import home movies or video clips.  
 

  Import Soundtrack: Bring your music selection or other additional sounds (running 
water, city traffic, barking dogs) into computer using a CD or portable hard drive. 
  

 Edit: Weave together the narration, images, text and soundtrack via a variety of 
inexpensive software &Voila!  
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 4.GENERATING A SCRIPT 

Scripts are the foundation of the digital storytelling format. The digital story production 
process begins with producing a script and then finding images that support the ideas 
and emotions in the written story. Usually, the hardest part of scriptwriting is just getting 
started.  It’s hard to stare at a blank page! Below are some quick, fun, and collaborative 
ways to generate script ideas.   

☺ Free writing 

Come up with a topic or experience you are interested in making a digital story about. 
Sit yourself down and write about this topic/experience for a given period of time, say 5 
– 10 minutes, without stopping. Don’t worry about grammar, spelling, or writing 
complete sentences.  Let your mind go wherever it wants and be open to shifting 
directions. The idea here is to keep writing and get down on paper whatever comes 
up—brilliant, loony, stream-of-conscious, or all of the above!     

If you are working alone, when your time is up, re-read what you’ve written and 1) Circle 
ideas and phrases stand out to, 2) Consider where your interests went, and 3) Make an 
outline of the topic based on ideas or phrases you’ve noted, your observations and 
feelings about the content, and whatever else you’ve discovered in this process. 

If you are in a group setting, team up with someone and read them your writing, asking 
your partner to note ideas and phrases that were most vivid or compelling.   When you 
are done, talk with your team member about what they noted and together discuss 
where you might take this story and how.  Then switch roles and give your partner 
feedback. 

☺ Letter Writing 

It’s often easier to write to others than to write for ourselves.  Think of a friend or family 
member who you’d like to communicate with and identify a topic you’d like to write a 
story about.  Then write to that friend or family member about your topic.   Write for as 
long as you want, aiming for a couple of pages.   Don’t worry about making an outline 
for your letter or paying attention to grammar or spelling—just let your ideas flow and 
allow different paragraphs to discuss or describe different points of your topic. 

If you are working alone, when you are done get up and do something else for a few 
minutes—get a drink of water, take a walk, return a phone call.   Then come back with 
fresh eyes and reread your letter, paying attention to the parts that you really like or that 
move you in some way.   From this first, longer draft, make an outline of how you might 
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rework it—what you’d add and what you’d cut! 

If you are in a group setting, team up with someone and read them your letter, asking 
your partner to note ideas, phrases, or sections that were most vivid or compelling.   
When you are done, talk with your team member about what they noted and together 
discuss where you might take this 

☺ Index Cards & Writing Prompts  

A 4 x 6 Index Card might be less intimidating that the sheets of paper or blank computer 
screen used in the above exercises.   And it also might be easier to be given something 
to write about then to come up with a topic.   In that case, grab a blank index card, sit 
down, and spend 10 minutes filling the card with whatever ideas come up in response to 
writing prompt.  Here are a few you might try: 

 I come from a place where… 
 The place I live is… 
 What I love and can’t stand about… 
 There are decisive moments when the direction of our lives change.  For me that 

moment was when…. 
 When I drive through (name of your hometown, special place, or work area)…. 
 Agriculture (or your field of work) means… 
 When I look back at my life, I’m surprised that… 

 
If you are doing a digital storytelling project with a group focused on a particular topic—
sustainability, water policy, resource management, rural culture, etc—you might try 
brainstorming prompts as a group to make the writing exercise more relevant and 
provocative. 

After writing and if you are working alone, when you are done review what you’ve 
written on the index card and 1) Circle ideas and phrases stand out to you, 2) Consider 
what parts of your writing you might keep and develop a story about, and 3) Make an 
outline of a story topic based on your observations and whatever else you’ve discovered 
in this process. 

If you are in a group setting, team up with someone and read them index card writings, 
asking your partner to note ideas, phrases, or sections that were most vivid or 
compelling.   When you are done, talk with your team member about what they noted 
and together discuss what ideas might go into you story script and brainstorm an order 
for your ideas.  Then switch roles and give your partner feedback. 
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What Makes a Good Letter?

 Short (300‐400 words or 1.5 pages typed double‐spaced) 
 Focused on one issue and make 1‐2 main points 
 Address local hopes & concerns 
 Written from firsthand experience 
 Offers a personal point of view and are written using “I” 
 Includes an anecdote readers will remember or relate to 
 States an opinion, a recommendation, or an action to take  

 5.TELLING YOUR STORY: VIDEO LETTERS TO EDITOR 

Writing letters to the editor is an effective way of sharing your views and inspiring others 
to take action on issues that are of concern to you. 

Unlike news stories, in letters to the editor you can state an opinion, offer an alternative 
viewpoint, and share personal experiences to raise awareness about larger issues, all in 
your own words. 

Elected leaders and other decision 
makers rely on the editorials in 
newspapers to gauge the views of 
their constituents. 

Hearing your voice and seeing images 
that illustrate your ideas makes your 
written letter more powerful. And in 
today’s world, putting your letter in a 
digital format that can be shared with 
elected and appointed officials through the internet, on public access television, or 
through community screenings is a good way to ensure your message is heard by all 
those that you want to reach. 

For some people making a digital story might seem far-fetched. Writing a letter to the 
editor, on the other hand, may feel more familiar. So it might be easier to think of “digital 
stories” as video versions of a letter to the editor. In other words, it’s about writing a 
short letter that you narrate along with images and music that you select to accompany 
what you’ve written. 

How Do You Get Started? 

Step 1: Choose a topic. Pick something that moves you to share your opinion, 
personal experiences, hopes and recommendations with your audience. 

Step 2: Decide on a message. What do you want to say in your letter, who do you 
want to say it to, and why tell them this information at this time? Answering these 
three questions will help organize your thoughts and make your key points. 

Step 3: Write a rough draft. Don’t worry about making it perfect. You won’t be 
receiving a grade from your high school English teacher. Just try to keep it brief 
and to the point and get something on paper. 
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Step 4: Set the letter aside for a while and come back to look it over with fresh eyes. 
When you read it, consider the audience. Does your letter communicate your 
point clearly and effectively (see tips below)? Ask a friend or family member to 
read it and give you feedback. 

Step 5: Polish your draft. Make any changes based on feedback. Sometimes it 
takes a few drafts to get it to a place where you feel done. 

  

 Additional Tips 

 Personal Voice 
Use “I” and write from your first hand experience. People are more drawn into stories 
(your letter is a story you are telling) when they are told from a personal point of view. 
We all have different ways of talking and putting ideas across. Write your letter just as 
you speak. 
 

Narrative Arc 
Letters have a beginning, middle, and end. Hooks us at the beginning, keep us 
curious throughout, and engage us in the conclusion. 

☺ Hook us by posing a question, making a statement, or sharing a memory 

☺ Keep us curious by sharing your challenges and how you deal with them 

☺ Engage us with your discoveries, observations, a question, or call to action. 
 

 Create a Scene 
Describe a moment in your story with some key details so we can get a real sense of 
it and the effect of this moment on you as the storyteller. 
 

 Cut to the Chase 
You don’t need a long introduction to your subject. Jump right into your main idea, an 
experience, a question or opinion. Focus on one or two key points that you want to 
make. Avoid clichés. 
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 6. FACILITATING A STORY CIRCLE 

Story circles use the age-old tradition of storytelling as a way to bring people together to 
build relationships and help one another. Story circles help participants develop, clarify, 
or structure the digital story they want to create in a supportive group environment.  
Usually people sit in a circle and present their story ideas, including their script and 
images. Having individuals share personal stories within a group process gives 
everyone the opportunity to explore a range of ideas, learn from each other, and polish 
their own pieces.  

Story circles typically take 2-3 hours, giving up to 10 workshop participants 
approximately 10 minutes each to share their ideas and get feedback. When facilitating 
a story circle, establishing safety and comfort from the outset is important to creating a 
positive learning experience and producing effective, meaningful digital work. Here are 
some tips… 

Time frame: Determine the time allowed for the entire process and for each 
individual story, as well as for breaks during the circle.  Identify a person willing to be 
the timekeeper if you wish.  If the story discussion has not reached resolution or the 
storyteller is still feeling unresolved, summarize key ideas and remind them that they 
can get further support one-on-one following the story circle.  If participants ask “Can I 
just add one more comment?” you can respond with the question, “Can you share it with 
the storyteller following the story circle?” 

Ground Rules: Before beginning any story discussion, establish ground rules with 
the group. A few of our favorites are: 

☺ Respect. Everyone’s story is valid; it’s not about competition. Be non-judgmental—no     
negative facial expressions, body language, or sounds that indicate disinterest or 
disapproval. 

☺ Confidentiality. What is said in the room stays in the room. 

☺ Consideration. Let each person talk until they are finished presenting their 
script/story idea, before jumping in with comments or questions. 

☺ Offering Feedback: Let the storytellers begin by telling the group what kind of 
feedback or assistance they would like. Ask others to start with something positive 
and supportive; then ask questions.  It is best to avoid “shoulds”. Remind the group 
that they shouldn’t feel compelled to comment or to reiterate someone else’s 
comment.  
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☺ The Workshop Space: Cell phones OFF during the discussion. 

☺ Emotions: Challenging ones may come up. Passion (anger, sadness, inspired 
dreams) are OK and don’t need to be apologized for. 

☺ Silence: Is OK. If someone is struggling with what to say, don’t make him or her feel 
rushed. 
 

  Facilitator Questions: If you’re facilitating a story circle and are struggling with what 
to say, after someone has shared their written piece of story ideas, the following 
questions may be useful: 

 Appreciative comment: I really liked (fill in the blank) about your story.  A 
phrase/something that jumped out to me was….That was very powerful and I 
appreciate you sharing that story. 

 Getting Personal: Who do you see as the audience for this story? What first- hand 
experience could you include to convey your ideas to that audience? 

 Narrative Arc: After hearing your story, I can think of many different ways you could 
structure it. I have these ideas (share ideas), but what would you choose?   

 Create a Scene: I heard something about (fill in the blank) in your story, and I’m 
curious to hear more about that.  Is there a specific incident that comes to mind?   
What would be a way to “create a scene” in your story? 

 Clarification: It sounds like you’re talking about (fill in the blank). Is this right, or did 
you mean something else?   

 Visuals: What images do you have in mind for your story? 

 Support: Are you open to feedback? Is there anything else you would like us to give 
you feedback on? Do you have enough feedback to move forward? 

 Summarizing: (To end with, before going on to the next person) Do you have any 
more questions for us, or for the group? Do you feel like you have enough to work 
with, to take the next step with your script? 
 

Closure: Be sure to end the story circle with supportive and positive comments that 
thank everyone for their honest and open participation. Let everyone know that they can 
check in with instructors on an individual basis to continue to develop their script ideas.  

Adapted with permission from the Center for Digital Storytelling 
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 7. WORKING WITH IMAGES 

 Generating Images 
To begin, print out your script and in the margins start jotting down in the margins the 
kinds of images you imagine accompanying every two or three sentences. Do this first 
as a brainstorm, just to have fun and get ideas rolling. What you are aiming for is to 
have an image to go with each main idea, which is usually one image for each couple of 
sentences. 

Remember, images don’t have to be literal (“I work hard” = images of a person at work) 
and sometimes using more symbolic images (“I love this place” = county seal or sign of 
your hometown) is really effective. There is a wide variety of images you can work with 
to illustrate stories: family photos, home video, newspaper clippings, images from your 
business (logo, photos, original artwork), pages from books, flyers, etc. It’s better not to 
use images from the web since many are low resolution and won’t produce well in a 
digital story. 

Once you have brainstormed ideas without looking for or at specific images, then grab 
your family photo albums, business photos, favorite arts, newspaper clippings, etc, and 
start looking for images that match up with the ideas you noted in the margins of your 
script. It’s ok to have more than one image to go with each main idea…you will just 
have more options to work with! 

 Sequencing Images  
Next you will need to come up with a system, to indicate where pictures should go in 
your story. An easy way to do this is: 

1. Decide on which images you want to include in your digital story  

 Give each image a 1-2 word title that describes the image (e.g. red barn, dirty 
boots, grasslands, ranch logo) 
 

 If you have a printed image, write that title on a post-it and stick it to the back of 
the image. Then scan the image into your computer and give the image file the 1-
2 word title. 
 

 If you have an electronic version of the image them make a copy and save it with 
the new 1-2 word title. 
 

 Put all your images into a folder on your computer titled “Digital Story Images”. 
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2. Print out a new script  

3. Write the 1-2 word image title in the margin close to where you envision the image 
appearing throughout the whole script (20-30 images is a good amount to shoot for) 

4. Number the images in the order you want them to appear in the story script 

 In the margin of the script, place the number next to the 1-2 word image titles 
where you want them to appear 
 

 In the computer, place the number in the front of the image file name 
(#1redbull.jpg, #2flower.jpg, #3kidfishing, etc) 

What you have just created is a basic storyboard; a document that shows what images 
will go with what part of the script. 

 Tip: If using Windows, print photo contact sheet (single page with picture thumbnails with file 
name displayed). Easy to review entire collection of photos and make changes to image order. 
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