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Prune Tree Sales 
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Carry-In Inventory 

71

69

26
22

86

34

52

85

65

10

30

50

70

90

110

130

2003 2004 2005 2006 2007 2008 2009 2010 2011

Tons (000) 



Total Production & Yield 
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Natural Condition Supply 
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Average Grower Returns/Ton 
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Average Returns / Bearing Acre 
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Total Shipments 
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U. S. Prune Imports 
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U. S. Prune Juice Imports 
(Unfermented) 
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      2010       2011  

Carryin 84,856  65,009 

Marketable Production  129,510    122,000 * 

      Total Supply 214,366  187,009 

                    Natural Condition 

*  N.A.S.S. June 2011 Estimate 



2010 2011 

73,254  83,324 

Production Received  

Vs. Last Year 
August – October * 

* Source:  Processor Reports 



2010 2011 

Domestic 18,996  14,519  

Export 18,496  16,398 

      Total 37,492  30,917 

Shipments Vs. Last Year 
August – October * 

* Source:  Processor Reports 



USDA Purchases 
 

 
Date Offer to Buy Product Purchase Cost 

7/19/11 1,540 cs. 
 

6,000 cs. 

25-lb. Dried Pitted Plums 
 
24/1-lb. Dried Pitted Plums 

1,540 cs.   
 

6,000 cs. 

$40,702.20 
 

$154,965.00 

 
9/20/11 

 
 1,001,250 cs. 

 
24/1- lb. Dried Pitted Plums 

 
184,500 cs.* 

 
$4,929,630.00 

 
10/28/11 

 
832,500 cs. 

 
24/1-lb. Dried Pitted Plums 

 
490,500 cs.** 

 
$15,494,925.00 

Total Cost $20,620,222.20 

*  816,750 case were not purchased due to price consideration and vendors 

meeting their maximum constraints 

** 342,000 case were not purchased due to price consideration and vendors 

meeting their maximum constraints 



 

Delivering Vital Programs 

 Domestic Marketing 

 Nutrition Research 

 Production Research 

 Issues Management 

 Export Marketing 



 

 

DOMESTIC 

 MARKETING 



Peak Performance Program 
OBJECTIVES: 

 Continue to drive awareness of California Dried Plums as 

a sensational superfruit 

 Women 25-54 

 Healthcare Professionals 

 Leverage the star power of our media spokeswoman, 

Olympian Natalie Coughlin 

 

 



Natalie Coughlin, Spokesperson 

 Intense training schedule for London 

2012 

 Sponsors: CDPB, BMW, Speedo, TD 

Ameritrade, c20 Coconut Water, 

O’Neill 365, h2o audio 

 Featured on Sports Illustrated’s 

“Twitter 100” – Top 100 Tweeters in 

sports 

 

 



Olympic Media Day in NYC 



Natalie’s Key CDPB Message Points  
California Dried Plums are: 

  a superfruit that have nutrition packed into every tasty bite including 
fiber, antioxidants and potassium. 

 a convenient, healthy superfruit snack, ideal for active people.  I’m always 
recommending them to my family, friends, teammates and coaches. 

 a good way to increase antioxidant intake, and also a tasty and natural 
way to curb appetite. 

 a healthy way to add flavor and key nutrients to both sweet and savory 
dishes. 

 



Satellite Media Tour 
 “Healthier for You” holiday 

recipes 

 33 radio and TV interviews: 

 Local affiliates: ABC, CBS, FOX 

 FM and AM radio shows 

 Total audience: 22 million 



American Dietetic Association FNCE 

Hosted Peak Performance symposium featuring Natalie 

and Leslie Bonci, MPH, RD 

 

San Diego, September 24-27 



Website & Facebook 
 Feature Natalie’s healthy 

recipes, cooking videos and 

coaching tips, with links to 

Facebook and Twitter 

accounts 

 Enhanced recipe gallery; use 

search engine optimization 

for all recipes and videos 

 Launched CDPB Facebook 

page 

 

 



Facebook 
 Natalie Coughlin: “In NYC 

for a satellite media tour 

for the California Dried 

Plum Board. Doing 

dozens of live television 

interviews via satellite 

throughout the country 

this morning.” 

 

 

 



Twitter 
 @NatalieCoughlin: “...favorite 

snacks: fresh fruit, dried plums, 
nuts & seeds.” 

 

 @NatalieCoughlin: “Making my 
gluten-free snack bars with 
dried plums. Easy, portable & 
delicious” 
 

 @NatalieCoughlin: “In NYC and 
just dined at Prune. Fitting 
because I'm here for the CA 
Dried Plum Board! :) SMT 
tomorrow morning. Need to get 
my beauty rest...” 



Active Marketing 
On-Site Trial 
 

 200,000 CDPB samples at 

women-focused events 

 Dried Plum samples and 

Natalie’s recipe card distributed 

and in race bags 

“Many of our participants were surprised to see dried plums on 

snack distribution table. We encouraged them to read the 

nutrition facts and learn the benefits of eating dried plums. 

Packaging attracted them Superfruit - CA Dried Plums and not 

dried prunes. Yes, we would recommend this product because 

of the nutritional value and the benefits to one's health when 

you eat dried plums.” 

  

- Event Director, 3rd Annual Solano Turkey Trot 



“Super Snacking” Sweepstakes 

 Runs from December 15 to 

March 15 

 Promoting through Nourish 

Network, Active.com, 

Facebook, Twitter, e-

newsletter 

 Will reach 100K+ health-

minded “foodies” 

 11,910 entries as of 

January 18 



Sweepstakes Promotion on 
Active.com 
 Conducting promotional 

activities through Active.com’s 
Facebook Fan Page and 
targeted e-mail newsletters 

 2 e-mail newsletters 

 6 Active.com Facebook posts 

 Promotions direct consumers to 
sweepstakes and California 
Dried Plum Fan Page  

 Resulted in marked increase in 
traffic to both sites 



“Super Snacking” Sweepstakes 
Coverage 

 

 

 

 

 

 

 

 

 

 

5 million impressions to date 





 Interview with CDPB 
spokesperson Natalie 
Coughlin: 

 

“[Natalie Coughlin‟s] Go-to 
Recipe: „Right now I‟m 
loving bulgur salad with 
dried plums, fresh oranges 
and pistachios.‟” 

 

 Impressions: 3.7 million 



 Interview with Natalie: 

 

“One of the most 
rewarding partnerships 
that I have had over the 
years has been my 
partnership with the 
California Dried Plum 
Board. I get to develop 
many healthy recipes 
with dried plums from 
sweet to savory.” 



 Impressions: 1 million 

 



 
 

 “Women’s Health Quiz”: 

“Which fruit can help 
prevent osteoporosis? 
…Answer: [Prunes] Florida 
State University 
researchers found that 
women who eat 6 to 10 
prunes a day have 
significantly higher bone 
density than women who 
nosh on other fruit.”  Impressions: 81 million 

 



 

 Dr. Arjmandi’s bone health research: 

“Talk about an image makeover. First 

prune got a new name (they‟re dried 

plums, if you please), and now it seems 

they offer a previously unrecognized 

benefit: They‟re good for your bones.” 

 

 Impressions: 14.1 million 



   Dr. Arjmandi’s bone 

health research: 

 

“Eating dried plums 

(prunes) every day for a 

year stopped the loss of 

bone mass and increased 

the spine and forearm 

bone density of 

menopausal women….” 

 

 Impressions: 3.3 million 

 



                  4 tips to keep your bones strong 
It's key to aging well.                   

Written by 
The Doctors 

4:17 PM, Jan. 19, 2012  

The Doctors is an Emmy-winning daytime TV show with pediatrician Jim Sears, OB-GYN Lisa Masterson, ER physician Travis Stork and 
plastic surgeon Andrew Ordon. 

Osteoporosis, a condition that causes the bones to become brittle, afflicts about 44 million 
Americans, and estimates suggest half of women and up to 25% of men over age 50 will 
break a bone because of it. Some risk factors are out of your hands: Bone density decreases 
with age, more women than men develop the disease, and heredity plays a major role. But 
you can control your alcohol intake, quit smoking and take these steps to boost bone health: 
 

Choose low-fat dairy. 
Supplement with vitamin D. 

Eat prunes. 
They may help slow the rate of bone loss and reduce your risk of developing 

osteoporosis, a recent study reports. Start with two or three prunes a day and 
gradually increase to six to 10, suggest researchers. 

Walk and lift weights. 

 
 

USA TODAY WEEKEND 
 



News Bureau 
“Satisfy a Snack Attack” 

 Major market placements: 

 New York, NY 

 San Francisco, CA 

 Phoenix, AZ 

 Seattle, Washington  

 Philadelphia, PA 

 Dallas, TX 

 Generated 800 news articles 

in 31 different states  

 Readership: 25,932,976 

 AVE: $180K+0 



News Bureau 

“Dive into Healthy Eating” 

 Major market placements: 

 New York, NY 

 San Francisco, CA 

 Los Angeles, CA 

 Miami, FL 

 Portland, OR 

 Washington, DC 

 Generated 448 news articles 

in 27 different states  

 Readership: 12,147,824 

 AVE: $67K+ 

 



News Bureau 
“Plum-Perfect Party Cooking” 

 Major market placements: 

 New York, NY 

 Los Angeles, CA 

 San Francisco, CA 

 Washington, DC 

 Miami, FL 

 

 Generated 96 news articles 

in 9 different states  

 Readership: 997,952 

 AVE: $7K 

 



 

More than 168 million impressions! 





Online Media Campaign 
 3 phone interviews were conducted on January 31st for major online 

placements 

 09/10 program featured online placements on The Nest,  SheKnows.com, 

Women‟s Health, Cosmo Girl, RealBeauty.com, Crushable, Super Healthy 

Kids Blog, PrettyTough.com 

 



Twitter Party 
 Natalie will interact with 

bloggers and consumers in real-

time 

 Community outreach: 30-60 

social media-savvy women who 

run blogs with Facebook or 

Twitter 

 Set for 10AM-11AM/PT on 

February 28th 

 Goal: 5 million impressions and 

250 blog posts  



 

 

NUTRITION 

RESEARCH 



 

 Helps to Drive Marketing and Public 
Relations 

 Over 30 Projects Leading to More 
than 20 Publications 

 Heart Health, Digestive Health, 
Weight Management, Bone Health 

 Nutrition Roadmap…  

     Be #1 at Something 
 



 

 

PRODUCTION  

RESEARCH  

& 

ISSUES  

MANAGEMENT 



 

 Facilitating Beneficial Grower and 

Processor Research 

 Methyl Bromide and Alternatives 

 TASC Grant 

 Industry Coalitions 

 Communication to Growers 

 



 

 

EXPORT  

MARKETING 



 

 

EUROPE 



UK - Consumer Upcoming Activity  

Theme: „Designed in California‟ 
 

 Food Festivals 

 Joint promotional activity with David Lloyd 

 Leisure Centres – 79 branches nationwide  

 CPB Website updated 

 Consumer Press Activities  

 Sampling Activity June 2012 
 Taste of London - attendance                             –   

40,000 consumers 

52 



UK – Trade Activity  - Promotional  
Julian Graves – 250 stores nationally 

 JG converting to California product from 

Chilean 

 

 1kg California Prune Pack launched 28 

September 2011 

 

 All other prune SKUs will be California  

 from mid February 2012 

 

 A 4 week launch promotion included a staff 

training booklet to inform store staff of 

benefits of California Prunes so this can be 

passed on to consumers  

 

 Launch activity comprised window posters 

and blip boards.  Result was 672% increase in 

sales (over average weekly sales) 

53 



UK  - Trade Activity  - Promotional  
Holland & Barrett – 570 stores nationally 

1) 500g Pack Promotion – half price– 

September 2011 – 4 weeks  

 

California Prune Recipe booklets at POS  

and blip boards 

 

Results: +305% (over normal weekly 

average sales)  

 

2) 500g pack as part of the Penny Sale 

promotion – October – 4 weeks 

 

National TV advert - California Prunes 

mentioned in voiceover and visible in 

background   

 

Results: + 278% increase in sales (over 

normal weekly average sales). 

 

UK – Trade – Media 

Interviews with trade press 

Launch activity to create coverage 
 

54 



GBI Update  

55 

Satiety Study at University of Liverpool 
 

Phase One complete – initial short term study human trial to  

establish dosage 

 Abstract has been submitted for presentation at the European 

Congress on Obesity 

 

Phase Two – Commenced after Christmas and due for completion in the 

summer of 2012 

 Final protocol currently being ‘tweaked’ based on results from acute 

study ready for ethics approval 

 Weight loss program is being finalized for use with subjects throughout 

study 

 Testing of meals & prune dose has been completed for adjustment to 

include male subjects 



Digestive Health Research 

           Research at King’s College London 

 

56 

Researchers have full approval from the NHS 

ethics committee and R&D approval .  

 

Subject trials began in the second week of 

January and will conclude in July 



Italy  - Trade  Activity  
In-Store Promotions 

130 days of activity took place in 65 

hypermarket stores in North Italy.  Samples 

were distributed to 86,580 consumers. 

Trade Media Event  

Planned for Spring 2012 

to create trade media 

coverage. 

57 



Greece  
Consumer Promotional Activity  

300,000 copies of a premium beauty and nutrition booklet by 
California Prunes Greek Ambassador Eleni Petroulaki were given 
away with the purchase of a pack of California Prunes at stores in 
Athens and Thessalonika in December, all stores have converted  to 
California product. 

58 



Ukraine – In-Store Promotions   

Prune samples and flyers distributed 

within a  major supermarket chain in Kiev 

post Christmas.  All materials promoted 

the quality of California product. 

59 



Russia - World Food Moscow 

2011  

60 



Poland Mislabelling of Prunes  
 

Further meeting with solicitors held 

First writs anticipated to be issued 

February 2012 

61 
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Anuga 2011 



Brussels - Continuing Work 

to Reduce the EU 9.6 Tariff 

64 



UNITED KINGDOM 

Market Shares 

U.S. 44% 

Chile 36% 

France 10% 



ITALY 
VOLUME (MT) 

VALUE ($000) 

Market Shares 

U.S. 36% 

Chile 41% 

France 10% 



GREECE 

Market Shares 

U.S. 12% 

Chile 7% 

France 39% 



RUSSIA 

Market Shares 

U.S. 20% 

Chile 37% 

France 1% 

Argentina +20% 



 

 

 

JAPAN 



Media Exposures & Clipping Highlights 
(July 2011 – October 2011)  

Media  # of 

Articles  

Circulations  Ad Value  

TV 5 170.1 million  

Households 

$670,000 

Consumer Print 78 34.0 million 

copies  

$406,000 

Trade Print 56 5.6 million 

copies 

$20,000 

On-line  27 8.3 billion   

PV 

$33,000 

     TOTAL 166 $1,129,000 



National TV  Publicity 
TX “Lady’s 4”  

Doctor introduced “Prune iced tea” as a 

healthy & effective drink for promoting 

female hormone. 

2 celebrities who overcame breast cancer 

tasted the tea.        

# of Household Covered:  39.2 million  

Media Value: $183,360 ($1=75 Yen)  
 

NHK “Kirei no Mahou (Magic for Beauty)”  

Foods that are recommended for promoting  

female hormone. 

# of TV Subscribers (ground wave): 24.1 

million 

Media Value: $61,900 ($1=75 Yen) 



 

Mart  - Circulation: 127,159   Media Value : $ 10,000 ($1=75 Yen)  

Introducing readers' serving suggestions of dried fruits including 

prunes  

Recipes: pitted prune wrapped in bacon, sautéed chicken with 

prune-balsamic sauce, red-wine braised pork butt with prune filling 

    

Women‟s Magazine Publicity 



Dr. Arjmandi‟s Bone Study Coverage  -  27 Sites posted; PV 8.3 billion 

/ AVE $33,000   

Florida State University Reveals 

Dried Plums  Help Prevent 

Fractures and  Osteoporosis; A 

Research Published   

On-line Publicity 



Sales Promotion – Display Contest 



New Products 

Demiglace Cheese Curry (prune puree)  

Prune Bread with  

Brown Rice Whipped Cream 

(diced prunes)  

Prune Flavored  

Low Fat Yogurt for 

Iron & Folic Acid 

EAR  (prune juice)  



JAPAN 

Market Shares 

U.S. 98% 

Chile 1% 

France 1% 



 

 

CHINA 



Trader Gathering@ Guangzhou  

Attendee: 55 traders, retailers and 
bakery chefs in Southern China  

Details:   

Showcase retail-pack CA prune 
and CA prune bakery item 

Update traders on market trend 
and CPB programs 

 Identify 2 new buyers for CA 
prunes 



Nutrition Seminar @ Guangzhou 
Attendee: 120 nutritionists 

Results:    

 Establish CA prune’s image 
as a healthy food  among 
nutritionists 

 Introduce CA prune’s 
dietary applications to 
attendees successfully 

 Expect to reach more 
target consumers through 
recommendation of 
participating nutritionists. 



Bakery Chef Training  

Results:  
 CA prunes were introduced to 200 bakery chefs  
 Relationship was established with the local bakery 

chains 

Details:  3 Training Sessions 

 Lecture from guest chefs on CA prune application  
 Onsite demo by guest chefs 
 Hands-on practice by attendees 
 



 

Pastry Chef Competition 
Details: 
 Online registration (100 chefs) 
 Qualify round & 2nd round 

competition 
 Final: 12 chefs, each with live 

demo of 4 courses using CA 
prunes as ingredients 

 

PM 

1.  Welcome speeches from ATO & CPB rep 

2.  Award the trophy to the medalists 

3.  Live demo from the champion 

Awarding Ceremony 

 Over 100 buyers, chefs, HRI operators and 
journalists attended the ceremony 

 Exposure of CA prunes as value-added 
ingredients with diversified applications was 
increased. 

 



In-store Promotion 
Venue: Northern & Southern China 

Results: Increasing sales (compared to  
 same period before promotion) 
 

 

  

 
 
 

 

 

  Northern China:  22 stores  198% 
  Southern China:  25 stores  219% 
 



Media Campaign 
Media coverage (50)  targeting young 
women and the elderly  

Themes emphasized on: 
 

 High nutrition 
 Health benefits on diseases 
 Nature flavored 
 Beauty& skincare 
 



US Food Festival @Shanghai 
Cooperator:    Shanghai 1st Food Mall 

Venue:    5 Stores in Shanghai 

Results:  
 Introduction of new brand, Champion  
 A further increase of 43.2% in sales 

compared with promotion last year 
  

CA prune brands participated in the promotion 

Sun-Maid Champion Hill View 



CPB Booth @ FHC 2011 

CPB @ FHC 2011 
Venue: Shanghai 
Details: 

 Tasting of natural flavored 
California prunes and prune 
cookies 

 Showcase of retail packages 

Results: 

 Generate 150 trade leads 
including 30 serious buyers 

 Increase exposure of California 
prunes to the market 

 



1,681

2,109 2,210 2,493

4,598

1,000

2,000

3,000

4,000

5,000

6,000

2005/06 2006/07 2007/08 2008/09 2009/10 2010/11

6,460

CHINA/HONG KONG 

Market Shares 

U.S. 87% 

Chile 1% 

France 1% 

Volume (MT) 



 

 

 

               INDIA 



Information Flyers, Recipe Cards, Danglers 
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 Unified Export Strategy 
 

Total dollars received  

since 1986 = $90 Million + 
 



IPA CONGRESS 
May 21 - 27, 2012 

Davis, California 
 

 



http://campusrecreation.ucdavis.edu/cms/index.aspx


INTERNATIONAL SOCIETY 

FOR HORTICULTURAL 

SCIENCE 
 

 

 

 

The world‟s leading 

independent organization of 

horticultural scientists 



INTERNATIONAL 

SYMPOSIUM  

ON  

PLUM AND PRUNE  

GENETICS, BREEDING 

AND TECHNOLOGY 



JOINT IPA AND ISHA  

Tuesday, May 22 

 

 Ralph Scorza research 

 Sharka report 

 New Variety Breeding 

report 

 



IPA CONGRESS 
Wednesday, May 23 

 Secretary General report 

 Country reports 

 South India Marketing Campaign report 

 Prune nutrition research overview –  

        Mary Jo Feeney 

 Report on prunes and osteoporosis 

research –  

        Bernard Halloran, 

MD 

 Food science opportunities for prunes 

–  



 

 Update of the 2006 Comprehensive 

Industry Strategic Plan 

 Realigning Program Priorities with 

Budgets  

 Assessing Messages and Markets 


