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How to use the ANR Brand
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ANR Brand ¢ Anatomy of the ANR Brand logotype

“. Standards and Style Guide

UC title, Cronos Pro Semibold (‘of’is Minion Pro Semibold italic)

N\

r

UC Blue

\

wast | University of California

UC Gold

wivns 0 Agriculture and Natural Resources

\\

J

Y

Parent brand, Minion Pro Semibold

The UC ANR brand shown above gives a strong connection

to the University of California brand and provides our family of
sub-brands a place to grow. The official font families associated
with the ANR Brand are Minion Pro (serif) and Cronos Pro
(sans serif). We recognize that not everyone has these fonts.
Acceptable substitutes are Times New Roman (serif) in place of
Minion Pro and Verdana (sans serif) in place of Cronos Pro.

Official:

Minion Pro serif
Cronos Pro sans serif

Acceptable substitute:

Times New Roman serif
Verdana sans serif

Do not use the old ANR logo on any new materials.

UC ANR guidelines for the
use of the UC seal are:

The seal used in its entirety
with the “1868"” banner is
reserved for official use by the
Office of the President.

UCOP has approved our use
of the full seal on business
cards and official letterhead
only.

Only the use of partial
versions of the seal that are
incorporated into this toolkit
have been approved by UCOP.

poster templates

banners | signage | samples | writing style guide | photo gallery | site builder
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ANR Brand ¢ Anatomy of the ANR Brand system logotype
=1 Standards and Style Guide

| I University of California
Agriculture and Natural Resources I Research and Extension Center System

— — \ J \ J

v v

Sub-brand logo position Parent brand and position, font is Minion Pro Semibold Sub-brand name and position, font is Minion Pro Regular

The UC ANR brand system shown above with a secondary sub-brand title, shows
the accepted structure of the brand.

Only the sub-brands in the Toolkit (shown on page 4) are to be placed in the
position to the right of the parent brand, with logo to the left of the bar. Program,
unit, or location names not in the Toolkit should choose an appropriate sub-brand or
use the version pictured on page 2 without a sub-brand.
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ANR Brand e Anatomy of the ANR Brand system logotype
Standards and Style Guide

R o

L
—

Sub-brand logo position

University of California
Agriculture and Natural Resources

University of California
Agriculture and Natural Resources

University of California
Agriculture and Natural Resources

University of California
Agriculture and Natural Resources

University of California
Agriculture and Natural Resources

University of California
Agriculture and Natural Resources

—_— —

Parent brand and position, font is Minion Pro Semibold

4-H Youth Development Program

Cooperative Extension

Integrated Pest Management Program

Master Gardener Program

California Institute for Water Resources

Research and Extension Center System

—_——

Sub-brand name and position, font is Minion Pro Regular

The UC ANR brand system shown above with more examples of secondary
sub-brand titles and logos in the correct position.
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ANR Brand e UCANR logotype in a stacked format, English
Standards and Style Guide

University of California
Agriculture and Natural Resources

University of California
Agriculture and Natural Resources

I University of California

Agriculture and Natural Resources

University of California

Agriculture and Natural Resources
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ANR Brand e UCANR logotype in a stacked format, Spanish
Standards and Style Guide

Universidad de California
Agricultura y Recursos Naturales

Universidad de California
Agricultura y Recursos Naturales

Universidad de California
Agricultura y Recursos Naturales

Universidad de California

Agricultura y Recursos Naturales




brand anatomy | uc anr brand system

logotype | logotype, stacked | logotype, vertical stack | colors | healthy themes
powerpoint templates | newsletter templates

business cards | letterhead & envelopes | poster templates
mailing label templates | certificate template | banners | signage | samples | writing style guide | photo gallery | site builder

ANR Brand ¢ ANR Brand system with vertical, stacked logotype
Standards and Style Guide

University of California
Agriculture and Natural Resources

4-H Youth Development Program

University of California
Agriculture and Natural Resources

Master Gardener Program

UC
CE

University of California
Agriculture and Natural Resources

Cooperative Extension

INST,
\A\P‘ 7‘0

PO S
7 -
< (o]

U o
< c&
AN &
& [N}
R RESO

University of California
Agriculture and Natural Resources

California Institute for Water Resources

UCS’l IPM

~2

University of California
Agriculture and Natural Resources

Integrated Pest Management Program

University of California
Agriculture and Natural Resources

Research and Extension Center System

The UC ANR brand system shown above with more examples of secondary

sub-brand titles and logos in the correct vertical, stacked position.
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ANR Brand e Color mixes in CMYK and RGB
Standards and Style Guide

The UC ANR brand color palette is
shown at right. Computer screens
express colors as a mix of red, green
and blue (RGB). Commercial printers
and some desktop printers express
colors as a mix of four inks: cyan,
magenta, yellow and black (CMYK).

The color mixes shown to the right
represent the four Healthy Themes as
well as the UC ANR Brand blue and
gold. Gold is a challenging color for
printers; on printed pieces, variations
in paper, including coated or uncoated
stock, accept ink differently, so work
with your printer to get the result you
want.

The original (top row) colors should be
used for prominent type or graphics.

Use the screened (middle row) colors
as backgrounds behind image or text
elements.

The dark (bottom row) colors can
be used to compliment the original
colors or used on their own, for in-
stance, with the logotype reversed
out.

SV Khaki SV Green SV Red SV Blue ANR Blue ANR Gold
Process 286 Process 130
C=0 M=15 M=0 C=10 M=95 C=100 M=0 C=100 M=83 C=0M=30
CMYK Y=75K=36 Y:100 K=0 Y=95K=10 Y=0K=0 Y=16K=5 Y=100 K=0
R=190 R=98 R=199 R=0 R=25 R=253
RGB G=160 G=187 G=45 G=174 G=70 G=185
B=69 B=70 B=39 B=239 B=135 B=19
HEX b19540 62bb46 c72e27 00aeef 194687 fdbo13
\§ J
LIGHT
SV Lt. Khaki SV Lt. Green SV Lt. Red SV Lt. Blue ANR Lt. Blue ANR Lt. Gold
CMYK C=0M=4 C=25M=0 C=4 M=28 C=32 M=0 C=25M=21 C=0 M=15
Y=23 K=11 Y=40 K=0 Y=28 K=4 Y=0K=0 Y=4K=1 Y=50 K=0
R=230 R=195 R=229 R=165 R=185 R=245
RGB G=217 G=224 G=183 G=223 G=187 G=216
B=184 B=174 B=165 B=249 B=212 B=146
HEX e6d9bs c3elae e5b7a5 a5dffo b8bbd4 ffdosf

~
S

SV Dk. Khaki SV Dk. Green SV Dk. Red SV Dk. Blue ANR Dk. Blue ANR Dk. Gold
C=0 M=18 C=77 M=0 C=24 M=100 C=100 M=4 C=100 M=88 C=30 M=51
CMYK Y=100 K=72 Y=100 K=35 Y=100 K=35 Y=0 K=46 Y=42 K=34 Y=100 K=30
R=105 R=19 R=137 R=0 R=24 R=138
RGB G=85 G=129 G=21 G=106 G=44 G=99
B=0 B=52 B=23 B=149 B=82 B=32
HEX 695500 138134 891517 006295 182¢52 826320

~
S
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ANR Brand e Color mixes in CMYK and RGB
Standards and Style Guide

The HEX, or hexidecimal color codes (shown on page 8), can be placed in HTML
code, so that electronic communications match our color palette. Some software
programs, such as Excel, also use hexidecimal color codes. Consistency in font and
color is an important part of building a brand identity. Consistent font use and a fixed
color palette serve as signposts to visitors to your website—letting them know they’re in
the right place. And as visitors navigate from page to page, this consistency tells them
that the pages and sites they visit are all part of the same family. The same is true for
a print document or set of documents. A consistent set of fonts and colors helps keep

your reader focused and attentive to your message.
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ANR Brand e The Healthy Themes  The Strategic Vision color pack
Standards and Style Guide

HEALTHY FOOD SYSTEMS -« HEALTHY ENVIRONMENTS . HEALTHY COMMUNITIES + HEALTHY CALIFORNIANS

HEALTHY FOOD SYSTEMS HEALTHY ENVIRONMENTS HEALTHY COMMUNITIES

HEALTHY FOOD SYSTEMS <+« HEALTHY ENVIRONMENTS <« HEALTHY COMMUNITIES +« HEALTHY CALIFORNIANS

Logotypes for the four Healthy Themes. Use them as a graphic element to dress up a
poster, PowerPoint, or newsletter to emphasize a connection to ANR Brand themes.
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ANR Brand e The Healthy Themes in Spanish
Standards and Style Guide

Alimentos saludables . Medioambiente saludable . Comunidadessaludables . Californianos saludables

Alimentos saludables Medioambiente saludable Comunidades saludables

Alimentos saludables « Medioambiente saludable . Comunidadessaludables « Californianos saludables

Logotypes for the four Healthy Themes in Spanish. They are represented in their
respective colors within the Strategic Vision color pack.

Use them as a graphic element to dress up a poster, PowerPoint, or newsletter to
emphasize a connection to ANR Brand themes.



brand anatomy | uc anr brand system
powerpoint templates | newsletter templates

logotype | logotype, stacked | logotype, vertical stack | colors
mailing label templates | certificate template | banners

healthy themes

business cards | letterhead & envelopes

signage | samples | writing style guide | photo gallery | site builder

ANR Brand e samples of the 3 business card styles
Standards and Style Guide

UC ANR business
card styles

Style B-Horizontal —

This style can include a SV-
supported sub-brand logo.
There are five supported
sub-brands: UCCE, Master
Gardener, 4-H, UC IPM and
the REC system.

Business cards can be
ordered only through our
Toolkit website. Go to http://
ucanr.edu/sites/Toolkit/ANR_
look/Letterhead/Business_
cards/ to place an order.

Custom cards and double-
sided cards can be placed
as a special order. Go

to http://ucce.ucdavis.
edu/survey/survey.
cfm?surveynumber=6447
to fill out the order form
and a designer with contact
you directly. There is a $45
charge for special orders.

Style A

University of California
Agriculture and Natural Resources

Barbara Allen-Diaz
Vice President
Professor and Russell Rustici Chair

1111 Franklin Street
Oakland, CA 94607-5200
(510) 987-9359 office

poster templates

in Rangeland Management

(510) 832-8612 fax
barbara.allen-diaz@ucop.edu
http://ucanr.org

Style B, create with or without a sub-brand logo

University of California

Agriculture and Natural Resources

UC Cooperative Extension Central Sierra
Serving Amador, Calaveras, El Dorado & Tuolumne counties

Scott Oneto

County Director and Farm Advisor

Amador, Calaveras, El Dorado &
Tuolumne Counties

12200B Airport Road

Jackson, CA, 95642

(209) 223-6834 office

(209) 743-0189 cell

(888) 764-9669 fax
sroneto@ucanr.org
http://cecentralsierra.ucanr.org

Style Vertical

University of California
Agriculture and Natural Resources

Lindcove Research and
Extension Center

Dr. Beth Grafton-Cardwell

Director

22963 Carson Avenue

Exeter, CA 93221

(559) 592-2408 Ext. 152 office
(559) 901-9285 cell

(559) 592-5947 fax
eegraftoncardwell@ucanr.edu
ucanr.org/sites/lindcove/
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ANR Brand e Color and BW letterheads with envelopes
Standards and Style Guide

University Of california Unit name in 11pt on 12.5 Cronos Pro Semibold Display

Agriculture and Natural Resources Address in Minion Pro
Medium 9.5 on 11.5

offce

fax

web

email

<

U n ivers ity Of Cal iforn ia Cooperative Extension, Fresno County
Address in Minion Pro Agriculture and Natural Resources 1720 South Maple Ave
Medium 8.5 on 10pt Fresno, CA 93702

(559) 456-7285 office
(559) 4564-7575 fax
web

University of California
Agriculture and Natural Resources

Unit name in Cronos Pro I C
Semibold Display8.50n 10 M

University of California
1720 South Maple Ave
Fresno, CA 93702

University of California
Agriculture and Natural Resources
Cooperative Extension, Fresno County

The letterhead art is provided as a Word template
for printing on your office printer. The UC seal has
been removed from this design because of problems
with seal clarity on many office printer outputs. We
have also darkened the gold lettering so it will show -

up better on office color printer output. e ——
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mailing label templates

certificate template

ANR Brand e ANR Brand color letterhead and envelope

14

The art file for this color version

of the letterhead and envelope

has been developed specifically for
commercial-scale offset printing. You
can place an order for bulk printing
through the UC Davis Reprographics
website. UC Davis Reprographics

will print it with the UC-approved
Pantone colors on high-quality
watermarked Strathmore paper.

You can also place an order for
black-and-white letterhead and
envelopes that include the Seal. It
will also be printed on high-quality
watermarked Strathmore paper.

This option, while more expensive,
give your correspondence a crisp,
professional look.

Standards and Style Guide

poster templates

banners | signage | samples | writing style guide | photo gallery | site builder

University of California
Agriculture and Natural Resources

Statewide Integrated Pest Management Project

One Shields Avenue
Davis, CA 95616-8621
(530) 752-8350 office
(530) 754-6004 fax
www.ipm.ucdavis.edu
http://ucanr.org

wéLiem
2

One Shields Avenue
Davis, CA 95616-8621

University of California
Agriculture and Natural Resources

Statewide Integrated Pest Management Project




15

brand anatomy | uc anr brand system | logotype | logotype, stacked | logotype, vertical stack | colors | healthy themes | business cards | letterhead & envelopes | poster templates
powerpoint templates | newsletter templates | mailing label templates | certificate template | banners | signage | samples | writing style guide | photo gallery | site builder

ANR Brand e Horizontal poster template
Standards and Style Guide

These horizontal poster
templates measure

48"w x 36"d, and were
designed for use at scientific
and professional meetings.
Two styles are available.
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ANR Brand e Vertical poster template
(10 Standards and Style Guide

Pick your template and insert
your own poster copy and
photos to create a poster.

These poster templates can
also be adapted as flyers by
changing the size in the page
setup.
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ANR Brand e powerPoint templates
(74 Standards and Style Guide

banners | signage | samples | writing style guide | photo gallery | site builder

You can download
PowerPoint templates

from the UC ANR
Toolkit. Each template
is provided with the
theme art in a locked
background layer.
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ANR Brand ¢ Newsletter and/or flyer templates
(l<1  Standards and Style Guide

HEALTHY FOOD SYSTEMS | HEALTHY ENVIRONMENTS ~ HEALTHY COMMUNITIES ~HEALTHY CALIFORNIANS

University of California -
Agriculture and Natural Resources I Research and Extension Center System

The newsletter and

the flyer templates
shown here make
communications

a snap! You can
download these as
Word files and then N
customize to fit your
program needs.

HEALTHY FOOD SYSTEMS | HEALTHY ENVIRONMENTS ~ HEALTHY COMMUNITIES ~_HEALTHY CALIFORNIANS

@ I University of California
@A 1 Agriculture and Natural Resources ¥ California Institute for Water Resources

@ University of California
“&# | Agriculture and Natural Resources 1§ California Institute for Water Resources

Water Resources for California headline

Th e a re aa b ove t h e INSIDE: Saped ma quatibusda ipident oriorer iaerate volecea rchicillor atatet

esequatur, sitiaspero consequiam esequi occuptae nimi, cusam quidus alia
dolupiendam, ipsum nimusda ecatur? Unt alitius vel illoremque lab ipis volor

H Live Web ANR
SWa S h CO n ta I n S a s:r;po:r f:sxlksgl rants June aliam cum dolore dolorro erehenihit idis arum fugit harumen dicitae sam
22. 2

rem. Nimus autem quam ernat.

teXt b I OC k fo r t h e ANR town hall recording Tias cupta sus aut invento voluptas andam, sedipsam, il inci aut exernam

postedonWeb.............. 2 quam fuga. Modis dolorepudi odic te custiorenis accum ipis apicide mpelis
news | ett er t I tl e diasima gnienis architat aute entor asi occae licimus voles autempo reratium
= County-based .............. 3 etur, ut miligentio. Nequuntio eaquibe rentinis dit liae earcidis dellenem que

quidi occullu ptaquid endigen demolupidem faccae suntiis quaerae peritas

Conference set for mos nem nis si alibus et lab ius alis acit a duntem fugit la nis rem hitatusam,

AUG. 2426 3 . ; . .
YO u | | | ﬁ n d S e a r at e quamus repro quistio. Intibus illab in con repelesequos alit, ut rerchitia
VV p Proposals sought for 2010 nestotas rectiae corehenite mo elliquiste molore maximin ulliaes con nosto
Ogawaaward............. 3 consequiae es molo estota sin porias reperum atiissumquis aut eum hillit

te m p | a te S fo r e a C h Of liqui omnihicia num aut faceatur?

UC issues new “absence ) _ _ o . ) . .
from work” policy. . Ducipsam acest, sim rerumquis dem estia si optatio nestibus est in cuscit, ut

th e s u b - b ra n d S . quid qui dolor aut velicidisque qui ditaque sitatiatque latur?

Names in the News .......... 6
Tatem quidus ea con con es quae sit maiorem dolumqu iaspic

California one line headline for bottom of page one

Saped ma quatibusda ipident oriorer il inci aut exernam quam fuga.

iaerate volecea rchicillor atatet Modis dolorepudi odic te custiorenis
esequatur, sitiaspero consequiam accum ipis apicide mpelis diasima
esequi occuptae nimi, cusam quidus  gnienis architat aute entor asi occae
alia dolupiendam, ipsum nimusda licimus voles autempo reratium etur,
ecatur? Unt alitius vel ill ut miligenti io eaquibe
lab ipis volor aliam cum dolore rentinis dit liae earcidis dellenem
dolorro erehenihit idis arum fugit que quidi occullu ptaquid endigen
harumen dicitae sam rem. Nimus demolupidem faccae suntiis quaerae

autem quam ernat.Tias cupta susaut  peritas mos nem nis si alibus et lab
invento voluptas andam, sedipsam,  ius alis acit a duntem fugit la nis rem
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ANR Brand e Mailing label templates

Standards and Style Guide

These mailing

labels are available

as downloadable Word
documents. They
match the layout of the
indicated Avery label
template.

business cards

samples | writing style guide

letterhead & envelopes

photo gallery | site builder

Avery template # 2160, size 2.625"x 1"

to
A A
News and Information Outreach
1150 University Avenue
242 Highlander Hall, Bldg C
Riverside, CA 92521-0316
- J
B/ ™
News and Information Outreach
1150 University Avenue
242 Highlander Hall, Bldg C
Riverside, CA 92521-0316
& J
<r N
News and Information Outreach
1150 University Avenue
242 Highlander Hall, Bldg C
Riverside, CA 92521-0316
S J

from

W University of California Agriculture and Natural Resources
Communication Services &
Information Technology
1850 Research Park Drive. Suite 200
Davis, CA 95618

N

W University of California Agriculture and Natural Resources
Communication Services &
Information Technology
1850 Research Park Drive. Suite 200
Davis, CA 95618

-

W University of California Agriculture and Natural Resources
Communication Services &
Information Technology
1850 Research Park Drive. Suite 200
Davis, CA 95618

Avery template # 2162, size 4"x 1.33"

News and Information Outreach
1150 University Avenue

242 Highlander Hall, Bldg C
Riverside, CA 92521-0316

News and Information Outreach
1150 University Avenue

242 Highlander Hall, Bldg C
Riverside, CA 92521-0316

News and Information Outreach
1150 University Avenue
242 Highlander Hall, Bldg C
Riverside, CA 92521-0316
\ T [ N [ — e —_——

from

>

M University of California Agriculture and Natural Resources
Communication Services &
Information Technology
1850 Research Park Drive. Suite 200

Davis, CA 95618
& J

B University of California Agriculture and Natural Resources
Communication Services &
Information Technology
1850 Research Park Drive. Suite 200

Davis, CA 95618
& J

(" M University of California Agriculture and Natural Resources
Communication Services &

Information Technology

1850 Research Park Drive. Suite 200

Davis, CA 95618

e e———— e D

poster templates
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ANR Brand e Generic certificate template
Standards and Style Guide

Quisque ante leo, tincidunt et

The generic certificate of

appreciation is downloadable %W@ j %
((77¢

as a Word document. The art

is fixed in the background and Nullam at enim in ipsum dapibus semper

you can customize the text Is Avwarded To

field. Print finished certificates . y
on your office printer. /@;ﬁﬁém L%/Nd””@/

Maecenas ac mauris

[Insert Date]

[Name, Title] [Name, Title]
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ANR Brand ¢ Large pull-up banners
“'| Standards and Style Guide

Samples of the
3' wide x 7' long
pull-up banner
templates are
shown here.

The file can be
customized with
your program or
event name, logo,
ANR color and new
photo file.

Complete the intake
form in the UC

ANR Toolkit. Go to
http://ucanr.org/
sites/Toolkit/ANR _
look/Templates_
List/Templates_List/
Poster_templates/
to order your
banner art. Fill out
the survey to begin
the process, and a
designer will contact
you.
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ANR Brand e Signage samples
Standards and Style Guide

University of California
Agriculture and Natural Resources [ Communication Services & Information Technology

Bob Sams = Room 210

I —
Office door sign using horizontal treatment

Building sign using vertical stack Vehicle sign

Graphic simplicity makes a stronger statement than overpowering a
space with too much copy. Choose to let the letterforms dominate or let the
graphics dominate. When designing for a small space, it's best to stay with
very few elements for greatest impact.

Use approved graphic elements from the Toolkit to create your signage.
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ANR Brand e ANR Brand usage samples
"= Standards and Style Guide

Here are a variety of
samples showing good
use of the ANR Brand.

UC ANR Research and Extension Centers
The REC Advantage

South Coast REC (SCREC)

CREC

Our focus

SCREC research is focused on a variety of area crops including avocado,

citrus, and strawberries; turfgrass production and management; ornamental

plant nursery production; integrated pest management; sustainable

landscaping, and urban water management. SCREC offers the unique

opportunity to use 100% recycled water. Research here has resulted in the
of several patents for str y and avocado varieties.

The SCREC research and extension advantage

SCREC is designed to serve your research and extension needs. We make a
commitment to the viability of long-term research projects, and the restraints.
a commercial grower or landowner might impose are not present. On-site
staff and conference facilities simplify hosting your extension activities.

Affordable
UC ANR underwrites a significant portion of the cost of conducting
your research.

Staff support
Lab 8 1 fa 1
support your researchis landscape and agricultural needs.

High-speed connectivity
1.5 MB per second download and upload
Facilities
« Research: b for processing plant samples, compound and dissecting
CIMIS weather station, farm shop, germplasm
collections of many subtropical plants
+ Extension and outreach facilities: 70-seat conference room, 2 outdoor
demonstration landscape classrooms with seating for up to 40

Requests for land, labor, and facilities are screened and allocated by a research
advisory committee. Timelines and application forms can be found at
http://ucanr.edu/recforms.

e —— -

E I University of California
1 Agriculture and Natural Resources I Research and Extension Center System
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These conversations Pprovide a
valuable opportunity to discuss
Water-related issues and
Possibilities that will affect the

future of our region.

ANR Healthy Families
and Communities

Making a Difference
——ls aUijjerence

—Volo County. Supervisor Mike McGowan

Delta Water Conversations

Y c led by Universii
COf Falifornia investigators f:ulzlyd that Sany
Joaquin-Sacramento Delta residents want thei
concerns about the future of the Delta full; !
:lea‘:d and. (onslidered by policymakers, In rhe

s, local resid
interest in conservation and edu;ation a::::;?l
support for a water bond and Peripher;l Canal. ¢

The Issue

California faces an increasingly bleak water outlook dueto

ts, increasing environmental
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This is an example (front cover, left and inside
spread, below) of how to apply the UC ANR SV Toolkit
brand to create an effective brochure.

Un.lversity of California
Agriculture and Natura] Resources
Strategic Initiatives 2011

s a special place. It's not
\ng fixture, it's a place.

— Participant

Responding to the Issue

University of California Cooperative Extension (UCCE) Advisors
sought to hear firsthand what residents are saying about water

and to provide them with a voice for policymakers and other local
stakeholders. Nonpartisan, public conversations were held using
the National Issue Forums (NIF) approach in which participants were
asked to discuss, not debate, the advantages and disadvantages of
three typical approaches to how people talk about California water.
A trained, neutral moderator led the two-hour conversations using
the discussion guide Uncertain Waters: Navigating California’s Water
Priorities, produced by California Center for the Book. Neutral note-
takers recorded participants’statements.

The Conversations

UCCE Advisors held 10 conversations; 100 adults participated in
nine conversations and 28 high school students took part in one
conversation. Conversations took place in libraries in five Delta
counties: Contra Costa, Sacramento, San Joaquin, Solano, and

Yolo. Conversation notes were analyzed using standard qualitative
research methods. Statements were grouped into themes that
emerged in the conversations. The findings presented are the words
of the participants.

Implications

Many participants expressed deep skepticism that policymakers
would listen to their views. This project demonstrated that
policymakers and stakeholders need to employ new and more
productive ways to work with the public on natural resource issues.
The conversations clearly showed that there is a need for:

« More community conversations in which participants have
opportunities to share knowledge, views and values about
water. In exit evaluations completed by 74 participants,

100% strongly agreed or agreed that they had enough
opportunities to talk, and 87% strongly agreed or agreed
that the conversations allowed them to fully voice their ideas
about water.

+ More local voice and/or control over water policy decisions.

« Public education about water, including use, reuse, and

conservation.

For more information, contact Jodi Cassell * 510-219-9125 « jlcassell@ucdavis.edu

The Findings

The Problem with Water
Overwhelmingly, participants expressed dissatisfaction with the current water
allocation process and proposals to resolve water issues. Some of the many concerns
expressed by participants included:
+ “We have over-encumbered our water. We have oversold our water...we don’t
have to sell, but we keep selling it
+ “No one should be able to sell water for a profit...it should not belong
to anyone.”
+ “Science can't tell you what should be done in terms of policy. Science can
tell us if we can save the Delta smelt...it can't tell us if we should”
« “We need to quit building towns that have no water. Building in deserts
is stupid.”

Lack of Local Perspective

Residents a high level of about the Delta, especially its
unique ecosystem. They expressed dissatisfaction with previous town hall meetings
and forums that did not let them i their ives and

« “Usually they come here and ask but really, they have already decided.
No wonder we are so mad!”

« “The California Delta is a magical place. If we were talking about Lake Tahoe,
people would not stand for it being pumped dry.”

+ “We need to recognize that the environment is our best friend. We are
the stewards of the Delta. We have never had a chance to tell how to solve
a problem”’

« “The farther away you get from local knowledge the worse the decisions are"

The Role of Money and Politics
A thread through many of the conversations was that power and money are key
drivers to political decisions about water policy:
« “Water is only treated as a commodity to be controlled, not as a habitat."
« “Decisions are not made on science, always on politics”
« “We need to enforce what [policies] we have now...we're being steamrolled.”
+ “We can't reach consensus. ..going to be eternal conflict because water s life”
+ “Money and power will always drive water policy”’
« [regarding Peripheral Canal] “South has power. It’s a political issue. | don't
know how we can get out of it

In Mediterranean
countries people use much
less water. We brought
our traditions from the
East Coast. Standards
for conservation need to
reflect the environment.

—Participant
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ANR Brand e Writing Style Guide
“1  Standards and Style Guide

The ANR Writing Style
Guide will steer you
through common questions
about capitalization,
hyphenation, use of italics
and grammar. Naming
conventions for academic
personnel are clearly
explained. The Guide

also contains the correct
method for referring to
academic departments

and degrees, as well as
tips on attribution, citation
and captions. Use of
standards provided in the
Guide provides consistency
across the UC ANR written
communications.

You can view or download
a PDF copy of the Style
Guide at http://ucanr.org/
styleguide.

All text is available in both
English and Spanish.


http://ucanr.org/styleguide
http://ucanr.org/styleguide
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ANR Brand e Photo Gallery and the Repository
51 Standards and Style Guide

HEALTHY CALIFORNIANS

HEALTHY COMMUNITIES

The UC ANR Toolkit site
contains hundreds of photo
files. All you need to do is click
on the photo you want and
then download it.

If you have looked through the
Toolkit photo options and still
haven’t found the right image,
take a look at the Repository at
http://ucanr.org/repository.

IMPORTANT: Do not use any HEALTHY FOOD SYSTEMS
photos or artwork that is not

owned by or properly licensed
to UC ANR. All images in the HEALTHY ENVIRONMENTS
Repository are approved for
use, unless otherwise noted.



http://ucanr.org/repository
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ANR Brand e SiteBuilder 3.0 examples
Standards and Style Guide

These examples show how SiteBuilder 3.0
helps users conform to the ANR Brand. SB3 contains
consistency that carries over through all of the
examples, while still leaving room for customization.
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