
Diversification 

through 

Agritourism in 

British 

Columbia, 

Canada 

 

 

National Extension Tourism Conference, Galveston, 

Texas – October 27-29, 2016 

Dr. Nicole L. Vaugeois 
BC Regional Innovation Chair in  

Tourism and Sustainable Rural Development 



The road ahead… 

• Supporting Agritourism in BC 
o The BC context 

• The Initiative 
o Diversification through Agritourism Manual 

o Our process 

o The manual content and approach 

• Next steps 

 

 



• “…tremendous concern relates to the stress and 

uncertainty within agriculture threatening the future 

of the family farm in Canada. The major concerns 

are the replacement of the family farm with 

corporate farms, financial barriers prohibiting young 

people from entering farming, increasing regulation 

burden on farms, farming and farmland, and a lack 

of understanding about the importance of 

agriculture and the benefit it holds for society” 
 (Ainley, 2012; Martz & Brueckner, 2003, p. iv). 



http://barrie.ctvnews.ca/family-run-farms-on-the-decline-1.2015776


Rural and urban population trends in 

Canada, 1851-2001 



 Proportion of farms and gross farm 

receipts by receipts class, Canada, 2006 





Table 1 

Distribution of farms by age of the oldest operator, Canada and province, 2011 

 

Less than 40 
years 

40 to 44 years 45 to 49 years 50 to 54 years 
55 years and 
older 

percent 

Canada 9.9 6.9 11.8 16.2 55.2 

Atlantic 
Provinces 

7.1 6.5 11.5 15.0 60.0 

Quebec 10.7 7.7 14.4 18.4 48.8 

Ontario 9.5 6.7 11.5 15.9 56.4 

Manitoba 11.5 7.7 12.3 16.6 51.9 

Saskatchewan 11.8 6.6 11.0 16.1 54.6 

Alberta 9.6 7.1 11.7 15.8 55.8 

British 
Columbia 

6.4 6.2 10.6 15.1 61.6 

Source: Statistics Canada, Census of Agriculture 2011  































The 
initiative 





Continuum of exposure to tourists 

Purchase products 

Gate sales, markets, 
restaurants, stores 

Increases demand for 
products 

Visit farms (day trips) 

Education, events, 
activities,  U-pick,  

demonstrations 

Diversify farm revenue 
streams  

Stay on farms 
(overnight) 

Farm stays in venues like 
Bed, Bale and Breakfast, 

camping,  cottages, cabins, 
Teepees, Yurts, etc. 

Diversify farm revenue 
streams 

Tangible products   Intangible product: experience 









How invested do you want to be 

in agritourism? 

Neck deep: 

 Invite visitors 
overnight to your 

farm for 
authentic 

experiences 
(overnight)  

•Farm stays 

•Bed Bale Breakfast 

•Wwoofing 

•Camping 

Waist deep:  

Invite visitors to 
your farm (day) 

•Gate sales 

•Demonstrations 

•Activities and events 

•Education 

Knee deep:  

Place products in 
front of visitors 

•Farm markets or stores 

•Links with restaurants 



Neck deep: 

 Invite visitors 
overnight to your 

farm for authentic 
experiences 
(overnight)  

•Changes the activity of the working farm but 

opportunity for better returns 

•Requires investment in farm enhancements to host 

visitors, provide activities, etc.  

•Requires expanded business network and engagement 

with tourism partners 

•Requires a focus on visitor experience (customer 

service, interaction) 

Waist deep:  

Invite visitors to 
your farm (day) 

• Changes the activity of the working farm but 
opportunity for enhanced returns 

• Requires investment in farm enhancements to host 
visitors (volume), provide activities 

• Requires expanded business network and engagement 
with tourism partners 

• Requires a focus on visitor experience (customer 
service, interaction) 

Knee deep:  

Place products in 
front of visitors 

• Core activity of the farm remains the same 

• Visitors provide additional customer base for sale of 
farm products 



Showcase how others are 
capitalizing on agri tourism 

opportunities? 



Knee deep 

Numerous examples – most farms however, do not recognize the 

role that tourism plays in generating demand for their products 

and thereby, their overall success. 



 



Morning Star Farm 



Waist deep 

 



 



Neck deep 

 





“Unfortunately, for many of the 

Canadian farm families embracing 

agritourism…  

the transition has been based more on a 

leap of faith than on sound market 

research”  

(Ainley and Smale, 2010) 

 

Expanding our market 

intelligence… 



BC Regional Innovation 
Chair in Tourism and 
Sustainable Rural 
Development 
 
Vancouver Island 
University 
Phone 250-753-3245 
Local 2772 
Email: 
nicole.vaugeois@viu.ca 

Follow my blog: www.sustainableruraltourism.ca  

http://www.sustainableruraltourism.ca/

