Table 1. Change in aspects of volunteering through five phases
	Themes/Phases
	Activity
	Emotions
	Relationships
	Motivation and Commitment
	Attitudes and Perceptions
	Costs and Benefits

	Nominee 
(1-2 months before entrance)
	Applying to volunteer
	Excitement mixed with fears and fantasies
	Some have relationships with other volunteers; Attraction to target population; Attraction to organizational image
	Motivation to volunteer: altruistic, egoistic and social; Low  commitment
	Romantic idealism; High ambiguity; Low satisfaction
	A good feeling emerges as one applies to volunteer

	Newcomer 
(first months)
	Entering the field; Trying to help as many as they can
	Avoidance and frustration
	Marginal members of group and organization; Recipients distrustful; Help by ‘being’ and focusing on quantifiable factors of help
	Contract commitment; Do not feel particularly needed
	Limited idealism; High ambiguity; Low satisfaction
	Emotional strain; Frustration and sadness-groan zone

	Emotional involvement 
(after a year—maybe less, depends on complexity)
	Giving actual help
	Ups and downs: high satisfaction, with feelings of sadness at failure
	Close relationship with recipients may cause dilemmas; Help by ‘doing,’ focusing on quality of help; Important group members
	Highest commitment; Identifying with organization and clients
	Sober idealism can cause sadness; Low ambiguity; High satisfaction
	High emotional costs and mixed with feeling of satisfaction and meaningfulness

	Established volunteer 
(after a year)
	Giving actual help to fewer clients
	Detached concern, burnout and fatigue
	Close relationships with fewer clients, no new contacts; Help by ‘being’; Central and influential group and organization members
	Levels of commitment and feeling needed are low again
	Realism, cynicism; Low ambiguity (mainly regarding long-term results)
	High awareness of the variety of costs and benefits related to volunteering

	Retiring 
(varies; after the median year retention rate for typical volunteer)
	Separation from organization, group, and clients
	Sadness mixed with relief
	Separation and rites of passage; Remembering the clients
	Commitment to volunteering in general and to social change
	Gain back some general idealism
	Putting all they gained from volunteering into perspective; Hard to let go



Adapted from Haski-Leventhal, D., & Bargal, D. (2008). The volunteer stages and transitions model: organizational socialization of volunteers. Hebrew University.
