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Today’s agenda

• Different types of news media

• How to prepare for an interview

• What to do during the interview



When a reporter calls

Ask

• When is the deadline?

• What is the story about?

• Who else will be interviewed?

• What will be asked?

• Live or taped interview?



Preparing for the interview

• A story idea

• Your key messages
1._____________________________
2._____________________________
3._____________________________



The medium is the message

• Television – visual, engaging, 
very brief

• Radio – sound, describe subjects 
with detail for mental image, brief

• Newspaper – more detailed, 
in-depth

• Internet/blogs/social media  



Interview:  What works? What doesn’t?
Doing an on-camera interview:

http://abc7.com/news/deadly-
citrus-disease-detected-in-
oc/1885842/

http://abc7.com/news/deadly-citrus-disease-detected-in-oc/1885842/


Make the messages memorable

– How does this affect your 
audience?

– Why should they care? – head, 
heart, health or wallet?

– Use “real life” anecdotes or 
examples

– Develop analogies or word pictures
• “The Asian citrus psyllid carries the disease 

from an infected tree to another tree the 
way a mosquito carries blood from one 
victim to another.”



“Flag” important points

• It’s important to remember …

• What people may not know …

• The problem with …



Turn key messages into soundbites

• Distill key points into 3 complete sentences

• Precise, concise and short

• Practice saying them aloud



Work message points into the interview 
verbatim

• UC Master Gardeners 
extend research-based 
information on plants, 
pest management and 
sustainable gardening 
to Californians.

• To learn more about 
controlling garden pests, 
go to our website 
mg.ucanr.edu.



Prepare visuals

• Set up 
demonstrations

• Prepare samples 

• Offer simple, clear 
graphics and photos



Prepare/collect background material

• Fact sheets

• Articles on the subject

• Website address 
http://mg.ucanr.edu

• Your business card

1

Check of  all of the conference of erings you would like to attend and choose your own 

journey! T ere are a ton of opportunities to learn about new and exciting horticulture 

information. Whether you are a f rst-year UC Master Gardener or a UC Master Gardener 

extraordinaire, the conference has learning opportunities for all levels. We hope you are 

inspired!  
Web: ucanr.edu/2017ucmgregister

Registration fee: $295 ($466 actual value)

ucanr.edu/2017mgconferenceregister now!

TOURS

T ank you to Los Angeles and Orange counties for the countless hours of preparation for conference tours. T e f nal tour destinations are 

not only unique and beautiful but also educational!

Tuesday Aug. 22
 �

Explore the Huntington Botanical Gardens 

Price:  +$55 | Limit: 98 | Time: 8 am - 5 pm

Spend the day at this 120-acre estate, home to more than a dozen world-class gardens. While the 

Huntington Library, Art Collections, and Botanical Gardens is closed to the public on Tuesdays, they 

will open the gardens especially for UC Master Gardeners. Participants will have an opportunity to meet 

with garden curators, visit the Huntington Ranch where Los Angeles County UC Master Gardeners share 

information on edible gardening, and explore the Huntington’s fabulous Rose Garden, Japanese Garden, 

Australian Garden, Herb Garden, Desert Garden, and more. Participants will enjoy lunch on their own 

at the Huntington’s cafe.Provided on tour:  Water, light portable breakfast, cof ee & tea on bus, light refreshments on return trip, 

entry fee to Huntington. 

Activity level:  Moderate, most garden areas at T e Huntington are accessible to visitors with mobility impairments. However, grounds 

are extensive and you will walk a lot.
Tuesday Aug. 22
 �

Go California Native! 

Price:  +$70 | Limit: 98 | Time: 8am - 4pm

Visit Rancho Santa Ana Botanic Gardens (RSABG), the largest botanic garden dedicated to California 

native plants. Spread across 86 acres in Claremont, Calif. the garden displays about 2,000 taxa of California 

plants and includes those native to the California Floristic Province as a whole. Enjoy a docent-led tour 

of the gardens and time to explore on your own, plus lunch at the outdoor classroom with a presentation 

by Peter Evans, director of horticulture at RSABG. 

Provided on tour: Water, light portable breakfast, cof ee & tea on bus, box lunch, light refreshments on 

return trip, entry fee to museum.

Activity level: Easy, some steps and uneven ground.

@UCMasterGardenfacebook.com/UCMasterGardeners

youtube.com/UCMasterGardeners

pinterest.com/UCMasterGarden

#2017UCMG



What to wear

• UC Cooperative Extension or Master Gardener logo

• Apparel appropriate for setting

• Solid colors for TV studio interviews

• Simple jewelry and accessories



Keep in mind

• Everything is “on-the-record”

• Appearance is as important as what you say

• Time is limited. Get your message out early

• State that you are with UC Master Gardener 
Program (credibility)



Let’s practice

• Who are you?

• What’s your message?

• How can I get more information?



During the interview

• If you need a question clarified, ask

• If you misspeak, start over 
Say something like, “What I mean is…” or 
“In other words…”

• Give examples to illustrate a point

• Use simple language - Whole words rather than 
acronyms – MGP, UCCE, etc.



During the interview

• Be specific

• Speak in complete 
sentences

• Restate your 
message so it’s clear 
what is important



Using your “bridge” during the 
interview

Answer briefly, then 
bridge to your point:

“Yes, and years of research show . . .”
“True, however . . .”
“Actually what happens . . .”

“That’s outside my area of expertise, 
but what I can tell you is …”



The end of the interview

• Give background info – brochure, etc.

• Invite the reporter to call back for more 
information or to clarify points.

• Let him or her know:
- When you will be available
- Your cell phone number

• Give reporter your business card



Establish yourself as a source

• Knowledgeable

• Credible

• Approachable



#WeAreUCANR

http://ucanr.edu/WeareUCANR
From more bountiful berries to 
safer food to cleaner water, 
#UCANR turns science into 
solutions. #WeAreUCANR

Follow us on Twitter @ucanr

and on Facebook 
https://facebook.com/ucanr

http://ucanr.edu/WeareUCANR
https://twitter.com/ucanr
https://www.facebook.com/ucanr


Thank you! ¡Gracias!

• Pam Kan-Rice, News and Information Outreach, 
(510) 206-3476, pam.kanrice@ucanr.edu

• Ricardo Vela, News and Information Outreach in 
Spanish, (951) 781-2151, ricardo.vela@ucr.edu

mailto:pam.kanrice@ucanr.edu
mailto:ricardo.vela@ucr.edu

