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“…tremendous concern relates to the stress and 

uncertainty within agriculture threatening the

future of the family farm in Canada. The major

concerns are the replacement of the family farm

with corporate farms, financial barriers prohibiting

young people from entering farming, increasing

regulation burden on farms, farming and farmland,

and a lack of understanding about the

importance of agriculture and the benefit it holds

for society.” (Ainley, 2012; Martz & Brueckner, 2003, p. iv).

The Same Can Be Said of USA Family Farms 



Potential 
Benefits
To Farms, 
Communities, 
Visitors & 
Tourism 
Industry



People don’t just want stuff, they want Meaningful Experiences…

IF you’re Interested, Willing and Able, YOU CAN SHARE AgriCULTURE



Continuum of exposure to tourists

Purchase products

Gate sales, markets,
restaurants, stores

Increases demand for
products

Visit farms (day trips)

Education, events, 
activities, U-pick,

demonstrations

Diversify farm revenue 
streams

Stay on farms 
(overnight)

Farm stays in venues like
Bed, Bale and Breakfast,

camping, cottages, cabins, 
Teepees, Yurts, etc.

Diversify farm revenue 
streams

Tangible products Intangible product: experience



Assessing Your Farm for Agritourism,                                             
University of Vermont, December 2014

www.uvm.edu/vtagritourism

WHAT is It? WHO do I want to invite to my 
Farm/Ranch? WHEN do I want to do it?

http://www.uvm.edu/vtagritourism


How invested do YOU want to be

in Agritourism?

Neck deep:
Invite visitors 

overnight to your
farm for 

authentic
experiences 
(overnight)

•Farm stays

•Bed Bale Breakfast

•Wwoofing

•Camping

Waist deep:
Invite visitors to your
farm (day)

•Gate sales

•Demonstrations

•Activities and events

•Education

Knee deep:

Place products in 
front of visitors

•Farm markets or stores

•Links with restaurants





Knee Deep

Numerous examples – most farms do

not recognize the role that tourism

plays in generating demand for their

products and thereby, their overall success.

Morning Star Farm



Waist Deep
More Engaged-Value Added-Experiences

Only, if YOU, Your Farm/Ranch & Community are Ready



Neck Deep
Probably NOT how you want 

to get started…Better to begin 
small & grow your business.



We’ll work together to Help YOU 
Understand Risks and Rewards to 
Decide IF you want to get involved 

and if so, How Deep to Provide 
Authentic Quality Experiences

It’s NOT a 
Yellow Brick 

Road

Don’t Want Anyone Hurt or Hung Out to Dry



Planting a seed, cultivating, reaping what you sow---both farmer and 

artist share these activities.  Both are independent, hard-working, 

passionate and creative people—

“Creative thinking is now the world’s most valuable 
commodity: it can’t be outsourced or automated, and 

it generates the innovations that lead to new 
businesses and industries.” 



Please Share a Key Intention 

http://wormfarminstitute.org/?attachment_id=556
http://wormfarminstitute.org/?attachment_id=556

