
Introduction to the
Tourism 

Community



Brand USA was established by the Travel Promotion 
Act to spearhead the nation's first global marketing 
effort to promote the United States as a premier travel 
destination and to communicate U.S. entry/exit 
policies and procedures to worldwide travelers. 

The Shasta Cascade Wonderland Association, a non-profit 
destination marketing organization, is dedicated to 
promoting economic development through recreation and 
tourism in the region's eight counties: Butte, Lassen, Modoc, 
Plumas, Shasta, Siskiyou, Tehama, and Trinity.

Visit California is a nonprofit organization with 
a mission to develop and maintain marketing 
programs — in partnership with the state's 
travel industry — that keep California top-of-
mind as a premier travel destination.



RCVB:
Redding Convention & Visitors Bureau



The Redding Convention & Visitors Bureau is a 
Destination Marketing Organization, funded by the 
Transient Occupancy Tax and a Business 
Improvement District assessment of Redding lodging 
properties, known as the Redding Tourism Marketing 
Group. RCVB is overseen by the City of Redding’s 
Community Services Advisory Committee and the 
Shasta Cascade Wonderland Association. 

RCVB = DMO x TOT + TMBID(RTMG) ~ COR(CSAC) + SCWA



TOT = Transient Occupancy Tax
Paid upon each night’s stay in a Redding hotel, B&B, & RV Park
(Not Camping, not VRBO, not Houseboating)
IN REDDING: 10%

TMBID – Tourism Marketing Business 
Improvement District
A 2% tax assessment of Redding lodging properties, separate 
from City of Redding taxes



• Once upon a time: department of the City of Redding, 
focused on Conventions & Meetings

• Shifted focus to Tourism Marketing, used ‘hub & spoke’ 
message to emphasize regional attractions

• City privatized the CVB to the Shasta Cascade 
Wonderland Association

• Funding % was reduced, so Redding hoteliers chipped 
in marketing $$ via TMBID



We entice people to come to 
Redding, stay in hotels, and 
spend $$$ in the community. 



$ $$$$



VisitRedding.com • Event calendar, articles, dining 
guide, business listings, travel tools, and more

Print Marketing & Brochures • Magazine ads, trails 
guides, maps, and more

Digital Marketing & Social Media • Banner ads, 
newsletters, photo contests, and more



TV/Radio • Ads in Bay Area, Reno, Oregon, and more

Trade Shows • LA Travel & Adventure Show, Gilroy 
Garlic Festival, and more

Media & PR • Bloggers, Family sites, Travel Writers, 
Radio Hosts, Journalists









127% INCREASE 
in distribution



Pri
nt

High Country News • VIA • Sunset
Food & Travel • Cycle California
Shasta Cascade Visitors Guide 
National Geographic Traveler
USA Today: Hunt & Fish • & more! 



Dig
ita
High Country News • VIA 

Weekend Sherpa
A News Café • Dog Trekker

Sunset • Pandora (OR)
Natl. Geographic Hot Spot





21-34  // Portland, OR
1 ad per 60 minutes



Summer wouldn’t 
be complete 

without a swim 
under a waterfall!

Lassen National Park is 
the most beautiful 

place on Earth.

The minute the kids spotted the 
creek, they jumped out of the 

car. I sat and watched them frolic 
and play just like I did as a child.

There is something about 
children playing in nature 

that is one of the most 
beautiful things to witness. Thanks,

Comfort 
Inn!



INSTAGRAM
=

COMMUNITY 
INVOLVEMENT







There’s more to Tourism than Tourists!
Bus Tours, Filming, Meetings, Tournaments

Weddings, Retreats, Fairs, Camps, Festivals
Races, Reunions, Stewardship, Training, Media



• Sales-driven
• Connecting with meeting planners, professional 

organizations, tour operators, leagues
• Attending Trade Shows
• Partnering with facilities, ie Civic Auditorium, Redding 

Soccer Park, Convention Hotels
• Meetings brochure

All the fun of a traditional Redding getaway…
with a productive twist!
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