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Free Credit Monitoring!
Almost 10 years ago, consumers
filed a class-action law suit against
Acxiom Corp. and TransUnion,
alleging that the two companies
violated state laws and the Fair
Credit Reporting Act by selling
private consumer
information to
marketers, credit
grantors and insurers.
The Fair Credit
Reporting Act allows
consumer reporting
agencies to share
credit reports with
groups that have a
permissible purpose.
Some of these groups
include credit and
employment agencies,
and insurance companies. Allegedly
Acxiom Corp. and TransUnion sold
lists of consumers who matched
specific credit profiles to third parties
solely for marketing purposes. This
directly violates The Fair Credit
Reporting Act.
Both companies have denied any
wrong doing.
The preliminary settlement,
announced May 29th, is worth more
than $75 million. Consumers can
sign up for six or nine months of free
credit monitoring, but they must
register by September 24th!
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According to the preliminary
approval order for the
settlement, consumers who
qualify for benefits include “all
natural persons who had an
open credit account or an open
line of credit from a
U.S. based credit
grantor at any time
during the period
January 1, 1987
through May 28,
2008.”
If you are now debt
free, but have held a
balance on a credit
card over the last 20
years, you are still
eligible for benefits.
As many as 160 million to 190
million consumers could be
eligible for benefits.
To receive benefits, you must
register at
www.ListClassAction.com or call
(866) 416-3470.
You must register before
September 24, 2008!
For more information on the
benefit options go to
www.ListClassAction.com.
Source: Lawsuit yields free credit
monitoring, Yahoo finance,
Bankrate.com

Brush-up on your

GREEN Lingo
What does it mean to be GREEN?
Here are some explanations of “green” terminology taken from various State and
Federal government resources:

∗ Is global warming the
same thing as climate
change? Yes and no.
Both terms are used to
refer to an increase in the
surface temperature of the
Earth. Some experts prefer
“climate change” because
it includes natural changes
in the climate, not just
warming. Most scientists
agree that the Earth is
warming faster than at any
time in the previous 1,000
years. However, there is
disagreement about what
is causing this change and
what should be done about
it.

∗ What is a carbon
footprint and how do I
find out what mine is?
A carbon footprint is a
measure of the impact
human activities have on
the environment based on
the amount of carbon
dioxide produced.
Reducing your carbon
footprint reduces the
amount of carbon dioxide
going into the atmosphere.
Carbon footprint
calculators found online
will calculate the amount
of carbon dioxide
produced by you or your
family’s daily activities.

∗ How does saving energy
and saving water help
reduce greenhouse
gases? For most of us, the
electricity used to power our
homes is created by burning
fossil fuels. Lower demand
for electricity simply means
less fuel will be burned to
make it. Municipal water
systems also use energy to
purify and distribute water
to households. If you
conserve water, you are also
conserving the fuel it takes
to clean it and move it.
Using less hot water saves
the gas or electricity used to
heat it. One thing we can all
agree on is that saving
energy saves money for
consumers.
Here are some carbon
footprint calculators:
www.carbonfootprint.com
www.fightglobalwarming.com
www.wecandothis.com
www.safeclimate.net
Source:
Consumer Connection, CA
Department of Consumer Affairs,
Spring 2008
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Mortgage
Town
With the housing market in rough shape—
with record foreclosures hitting U.S. cities
and markets globally—consumers who
have managed to avoid falling victim to
financial hardship may be starting to see
this as a buyer’s market,

the right loan, close on a home, protect
themselves from fraud and predatory
lenders, and avoid foreclosure. In
addition to translating real estate jargon
into consumer-friendly language,
Mortgage Town also provides direct Web
links to credible sources that can help to
explain inspection, closing, fraud
prevention, loan options, and many other
important aspects of home financing.
The site provides access to a national
database where homeowners can find
and track the identity of the mortgage
company servicing their loan. Mortgage
Town is also a place for current
homeowners who are facing foreclosure.

To help first-time homebuyers, as well as
current homeowners, who are concerned
about financing a new home or
maintaining an existing mortgage in
today’s uncertain housing market, the
National Consumers League has created
an online resource: Mortgage Town
(www.mortgagetown.org). The National
Consumer League launched the site this
past spring to help prospective buyers
understand the benefits and risks of
homeownership.

“The most pressing question for
homeowners going through foreclosure is
who to go to for help in working out their
payments in order to keep their home,”
Greenberg said. “There is only one entity
that can work out a plan for them and
that is the mortgage company handling
their loan. Homeowners may be able to
prevent foreclosure by contacting their
mortgage company early and working out
a plan.”

“Many consumers need guidance to
navigate and understand the mortgage
process and what it takes to buy—and
keep—a home,” said Sally Greenberg, NCL
Executive Director. “Mortgage Town is a
user-friendly, step-by-step guide to
becoming better versed in the process of
getting a mortgage and what pitfalls to
avoid along the way. With millions of
homeowners rightfully concerned about
predatory lenders, fraud, and foreclosure,
it’s critically important that both current
and future homeowners are educated,
prepared, and protected.”

For more information about buying and
keeping a home, visit Mortgage Town at:
www.mortgagetown.org.

Mortgage Town walks consumers through
nine essential steps to financing a home.
Aspiring homeowners learn how to choose

Source:
NCL Bulletin, Spring 2008,
National Consumers League
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Scammers Prey on Those

Lookin’ For Love
On the Internet
Consumers who have
searched for romance
online, only to lose
thousands of dollars to a
supposed suitor, are
reporting the scam, which
has recently grown to be
one of the National
Consumers League’s most
commonly reported forms
of fraud.

However, the full extent of
the fraud is unknown, due
to the reluctance of the
victims to admit they were
scammed while looking for
love on the internet.

Warning signs that a
consumer may be dealing
with a scammer include:

∗

∗

The act is referred to as
“The Sweetheart Swindle”
and is a long drawn-out
scam. Over time, the
swindler establishes a
relationship with the
victim and convinces them
to repeatedly send money.
While the National
Consumers League’s Fraud
Center has only been
tracking this scam since
July 2007, it gained
enough momentum to move
to the top 10 scam list by
the end of last year.
According to complaints
filed with the NCL’s fraud
center, the average victim
lost more than $3,038 last
year to Sweetheart
Swindlers.

hear from their “loved
one” again.

∗

∗

Scammers lurk in chat
rooms and on dating sites,
preying on trusting
individuals. The details of
the scammers’ stories vary
with each individual, but
they usually include a
terrible tragedy that
happened to the scammer,
and he or she desperately
needs money. The victim
will fall for the story, and
never see their money or
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The person asks you
for money or to cash
a check or money
order.
Your online sweetie
says, “I love you”
almost immediately.
The person claims to
be a United States
citizen who is abroad,
claims to be well off,
or a person of status.
He or she claims to
be a contractor and
needs your help with
a business deal.

Consumer should never
send someone they don’t
know money in any form,
no matter how compelling
their story may be. You
can learn more about this
scam and others at
www.fraud.org.
Source:
NCL Bulletin, Spring 2008,
National Consumers League

The National Consumers League

Top 10 Scams of 2007
Top 10 Internet Frauds
1. Fake Check Scams
2. General Merchandise
3. Auctions
4. Nigerian Money Offers
5. Lotteries
6. Advance Fee Loans/Credit
Arrangers
7. Prizes/Sweepstakes/Free Gifts
8. Phishing/Spoofing
9. Sweetheart Swindles
10. Internet Access Services

Top 10 Telemarketing Frauds
1. Fake Check Scams
2. Prizes/Sweepstakes/Free Gifts
3. Advance Fee Loans/Credit
Arrangers
4. Lotteries/Lottery Ticket Buying
Clubs
5. Phishing/Spoofing
6. Magazines
7. Credit Card Issuing
8. Scholarships/Educational Grants
9. Buyers Clubs
10. Nigerian Money Offers

“The Challenge”
The National Financial
Literacy Challenge is a new
initiative recommended by
the President’s Advisory
Council on Financial
Literacy. The Challenge, a
voluntary recognition
program offered through
the U.S. Department of the
Treasury, tests the financial
literacy levels of America’s
high school students. This
last spring, more than
46,000 high school
students in the U.S. and at
Department of Defense
Schools around the world
took The Challenge. The
average score was 56%.
More than 11,000 students
earned certificates of

recognition for scores in the
top 25th percentile of all
scores. Nearly 400 students
earned the National
Financial Literacy Award, a
medal from the U.S.
Treasury. The Challenge
was offered online and was
comprised of 35 questions.
Here are California’s results
compared with the rest of
the country:
1. Students Taking Test
CA = 1,231
Avg.(51 states) = 1,748
All States = 89, 130
2. Students with A Perfect
Score:
CA = 3
Avg. (51 states) = 1.3
All States = 68
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3. Medal Award Winners
(top 1st percentile):
CA = 17
Avg.(51 states) = 14.4
All States = 734
4. Medal Award Winners
(top 25th percentile):
CA = 315
Avg. (51 states) = 455
All States = 23,210

CHILD AUTO
SAFETY ACT

Smart

SIGNED INTO LAW

In early March,
President Bush signed
into law the “Cameron
Gulbransen Kids
Transportation Safety
Act,” which will help
prevent countless
injuries and deaths to
children in and around
vehicles. Young
children are backed
over and killed at a rate
of two each week in the
United States. The Act
will require all new cars
to meet a “rearward
visibility standard,” and
enable drivers to detect
objects behind them. It
also requires that every
vehicle be equipped
with brake shift
interlock, which requires
that a brake pedal be
depressed in order to
shift the car into gear.
Finally, the bill calls for
data collection by the
federal government for
these types of incidents,
which are not
systematically tracked
now.
Source:
NCL Bulletin, Spring 2008,
National Consumers League

Household
Appliances
The average household could cut their
energy bill by a third, or even in half, by
switching to energy-efficient appliances.
FlexYourPower.com is a website sponsored
by the State of California and offers a wealth
of details and resources on steps you can take
to help save money and save the planet too!
When looking for energy-efficient home appliances,
keep an eye out for the Energy Star logo. Energy Star
is a Federal government-sponsored program that
encourages energy-efficient products and practices.
The website, www.energystar.gov has tools and
resources to help you plan and undertake projects to
reduce your energy bills and improve your home’s
comfort.
Looking for the yellow EnergyGuide label on an
appliance is not enough. It is important to read and
compare the labels to decide if the product will save
you. Information on specific products is available on
the Energy Star website. When shopping for energyefficient appliances, don’t be misled. Titles like
“Energy Miser”, “Energy Saver”, and “Fuel Saver”
don’t necessarily guarantee savings! The best way to
determine the energy efficiency of appliances is to
actually compare information listed on the Energy
Guide labels.

-continued on page 76

-Smart Appliances cont.-

Here are some appliance-buying tips from the California Energy Commission.
Find more at www.consumerenergycenter.org.

Clothes Dryers

If you are shopping for a clothes dryer, look for one with a
cycle that includes a cool-down period, sometimes called a
“perma-press” cycle. In the last few minutes of the cycle, cool
air, rather than heated air, is blown through the tumbling
clothes to complete the drying process. That cool-down saves
energy and is easier on your clothes!

Clothes Washers

Invest in a front-loading washing machine, which has a door
in the front instead of a lid on top. Front loaders cut water use
by nearly 40 percent, and reduce wear and tear on clothes.
They also reduce drying time by squeezing more water out of
the laundry during the spin cycle.

Ovens and Ranges

Newer ovens have additional insulation and
tighter-fitting oven door gaskets and hinges
that help save energy. With electric cook
tops, the solid disk elements and radiant
elements under glass are easier to clean, but
they take longer to heat up, and use more
electricity. Halogen and induction elements
are more efficient than conventional electric
coil elements, but you are limited to using
only iron or steel pots.

Dishwashers

Today’s dishwashers need water hot
enough to melt dishwasher soap and
clean greasy dishes-at least 140 degrees.
By purchasing a dishwasher with a
booster heater, you can set your home’s
water heater at 120 degrees. If your
dishwasher has an air-dry setting, choose
it! Doing so will allow you to cut your
dishwasher’s energy use anywhere from
15-50%.

Refrigerators

Refrigerators with the freezer on the top or on the bottom are
more efficient than side-by-side models. Bottom-freezer
models use approximately 16% less energy than side-by-side
models, and top-freezer models use about 13% less energy.
Through-the-door icemakers and water dispensers reduce
the need to open the door, which helps keep a more constant
temperature. However, these features will increase your
refrigerator’s energy use by 14-20%. Mini-doors give you
easy access to items you use most and the main door is
opened much less, which saves energy.
Source:
Consumer Connection, CA Department of
Consumer Affairs, Spring 2008
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The Digital

February 17, 2009

TV Transition
♦ What should I do to be ready?
♦ What is the digital TV (DTV)
transition?
You have 3 choices:
Currently, many over-the-air
1. Connect your analog TV to a digital-to-analog converter
stations are broadcasting in both
box. These boxes are in stores and have a one-time cost
analog and digital TV formats. After
of $40-$70. To help you pay for the boxes, the U.S.
February 17, 2009, full-power TV
Government is offering two $40 coupons per household.
stations will broadcast only in
For more information on the coupons, visit
digital. The DTV transition will
www.DTV2009.gov or call 1-888-388-2009.
affect those who watch free overthe-air TV (through a rooftop
2. Buy a digital TV. You do not need a High Definition TV
antenna or “rabbit ears”). If you
(HDTV) to watch digital TV. You only need a digital TV (or
watch over-the-air programs on an
an analog TV connected to a digital-to-analog converter
analog TV, you must take action
box).
before February 17, 2009!
3. Subscribe to a paid TV service. If your TV set receives
♦ Why the big switch to digital?
local broadcast stations through a paid provider such as
Federal law requires the switch,
cable or satellite TV, it is already prepared for the DTV
which will free up the airwaves for
transition. Cable companies are not required to transition
police, fire, and emergency rescue
or switch any of their channels to digital. However, if you
communications, allow
have an analog TV that does not receive local broadcast
broadcasters to offer programming
stations through your paid provider, you will need a digitalwith better picture and sound
to-analog converter box to watch digital broadcasts on that
quality and offer more programming
TV.
choices, and allow for advanced
Source:
wireless services for consumers.
FCC press release, August 2008
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