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Shopping Smarter
is the

KEY

to beating

rising food prices

Nearly 37 cents out of every dollar spent by
American families is for groceries and other household items.
Food prices have increased dramatically over the past few months
for a variety of reasons that consumers can’t control. What is in
their control is their shopping and spending habits. The average
American consumer makes two trips each week to the grocery store
and at least one stop a drug or discount store. Manufacturers and
food producers strategize with stores to place products in areas of
the store to specifically induce impulse spending. People are
spending more than they should because they are unaware of the
product placement tactics and also because they fail to compare,
shop smart, and get the best values. Here are some tips for
improving grocery and household shopping:
• Create a shopping list and

stick to it! Using a list will
help you determine your needs
in advance, so take advantage
of sale prices and avoid impulse
purchases. Plan ahead!
• Go shopping alone and not
when you are hungry! If
you go shopping hungry or with
another person, you are
shopping for more than one
appetite and the result is always
a higher bill.
• Be aware of product
placement! When possible,
shop the outside walls and stay
out of the aisles. Most food
stores situate the four basics
(produce, meats, dairy and
breads) on the perimeter of the
store and place the tempting
and more expensive treats in
the middle of the store, at eye
level, on the shelves.
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• Use those coupons!

Watch for store ads in the
newspapers and coupons in
your mailbox. Find out if any
grocery stores in your area
promote double coupons,
and take advantage. But
remember, don’t purchase
items simply because you
have a coupon. Make sure it
is the best deal and that it is
an item you will use.
• Spend Cash! Take time to
get cash before going to the
store. Nothing impacts our
minds like taking cash from
our wallets. Many people
who use credit or debit cards,
rarely know how much was
spent until they look at the
statement. Paying cash
causes us to think and plan
ahead.
(Continued on page 3)

2008
Financial Literacy Survey
The 2008 Financial Literacy
Survey was conducted by the
Princeton Research Associates on
behalf of the National Foundation
for Credit Counseling and MSN
Money. The following summarizes
the key findings of the survey.
• Significant numbers of

households struggle with
mortgage payments. One in
ten homeowners, with a
mortgage, reported being late or
missing at least one mortgage
payment in 2007. 25% of all
renter households say they do
not know enough about owning
a home to buy one.
• Millions have serious

difficulties paying bills each
month. The majority of the
public pays their bills on time.
However, 7% of the population
report receiving calls from credit
collectors or are contemplating
filing for bankruptcy. For those
in the 18-29 year old category,
only 59% report paying their bills
on time every month.
• Only a minority of the

population has a budget.
Keeping a budget is key to
sound financial planning, yet
only 42% report keeping close
track of how much they spend
on budget categories.

This does not vary by income,
gender, or age.
• Emergency funds are lacking.

The majority of the public does
not have an adequate
emergency fund, defined as 3-6
months living expenses. More
than one-third do not have any
money saved in non-retirement
savings and one-quarter have
no retirement savings.
• Many are underinsured. Only

25% of the population of baby
boomers have long-term care
insurance. Only 10% have
renter’s insurance. Insurance is
a cornerstone to protecting our
financial lives.
• Credit report, what credit

report? Slightly more than onethird of consumers, 37%, report
having checked their credit
report over the past year. This
free service is a key to
protecting your identity and
knowing your credit score.
• Parents and home are the

financial educators for most
of the public. Almost half of
those reporting that they keep
track of their finances say that
they learned it from their
parents. Unfortunately, the half
that does not monitor their
finances, probably learned
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that from their parents, as
well. Parents have a huge
influence over us, especially
with respect to money
matters. If the influence of
your parents is not quite what
it should have been, then
learn it on your own. You
have no choice. Take a
personal finance class, learn
from financial professionals,
or seek the help of a valued
friend or co-worker to help
your earnings grow over time.
• Americans worry about

their income. Only 25% of
those surveyed report that
they are confident their
income will keep pace with
inflation. Approximately 50%
reported that they believe
their income will decrease in
purchasing power. One must
continually update their
human capital by staying
abreast of changes in their
fields. Look for positive things
that you can do to set you
apart from your co-workers to
help your earnings grow over
time.

Source:
Missouri University Financial
Tip of the Week; May 1, 2008

(Shopping Smarter cont.)
• Shop by the unit

Airline Cutbacks
Here is a brief look at recent cutbacks and future prospects for the 7
largest U.S. airlines:
⇒ AMERICAN: The nation’s largest airline will be cutting domestic

⇒

⇒

⇒

⇒

⇒

⇒

flights 11-12% after the summer travel season. They are going
to end service from New York to London’s Stansted Airport and
also drop a daily nonstop flight from Chicago to Honolulu.
American is also pulling out of Oakland, CA and plans to retire
45 to 50 planes.
UNITED: This company will be removing 100 planes from its 460
-aircraft fleet, including all of their single-aisle 737s. They are
scaling back international flights by 4-5% and domestic mainline
flights by 14% in 2008 and by an additional 11% in 2009.
DELTA: By the end of 2008 domestic flights will be reduced
10% while international flights will increase by more than 15%.
Delta is planning on parking 15-20 mainline aircraft and 20-25
regional jets.
CONTINENTAL: International networks are continuing to
expand, however domestic flights will be cut 5% this fall due to
high fuel costs. Service at Chicago’s Midway Airport will be
dropped.
NORTHWEST: Beginning in September, domestic flights will be
reduced by 5% and further reductions are said to be likely.
Northwest will be retiring its old DC-9 aircraft, and parking 5-10
Boeing 757s and Airbus A320s and A319s by the end of 2008.
SOUTHWEST: Unlike the rest of the big carriers, Southwest has
been adding flights and plans to keep adding flights through
2010.
US AIRWAYS: They plan to reduce flights 2-4% and will
replace older aircraft, letting leases run out on 28 planes.
Source:
A Look at US Airlines’ Cutbacks, Yahoo Finance, 2008
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price! In most states
the law requires
retailers to post the unit
cost on the shelves next
to the product. The
larger-sized package is
not always the better
buy. Check the unit
price and make sure you
are getting the most for
your money.
• Don’t purchase
household items at
the grocery store!
These include health
and beauty items, paper
and plastics, cleaning
supplies, etc. These
items have the highest
profit margin for most
grocers, which is why
they are prominently
displayed in the stores.
You are better off
purchasing these items
from a drug or discount
store.
• Check the checker!
Make sure the price that
scans at the register
matches the advertised
price. Also, check your
receipt for unintentional
mistakes especially for
large purchases. Many
times a sale price is
listed in the store, but
not reflected at the time
of purchase.
Source:
Institute of Consumer
Financial Education; ICFE
eNEWS #08-06 May 13, 2008

Clearing the air on

HYBRID VEHICLES

Hybrid electric vehicles (HEVs) have been commercially available in the United States since
1998, and California now has more than 200,000 of them on the road. How’s their track
record? Could one be right for your family? Here are some points to keep in mind if you are
considering buying anew hybrid car.

Pros
•

Better battery life!

Most hybrid manufacturers now offer at least a 36,000 mile/36-month, bumper-to-bumper
warranty, often including the battery. The Toyota Prius comes with an eight-year/100,000
mile warranty on all hybrid-related components, including the High Voltage (HV) battery.
•

Break-even savings in less than five years!

Hybrid vehicles cost more than comparable models running on an internal combustion
engine (ICE) only, but offer considerable gas savings.
For example: Honda Civic sedan (Manufacturer’s Suggested Retail Price)
$15,010 - gas engine
$22,600 - hybrid
Does the fuel savings make the hybrid worth the extra cost? The conclusions seem to vary,
depending on the brand and model of HEV and especially the driving conditions-city or
highway. After first declaring that the six most popular hybrids would require more than
their expected lifetime to generate break-even savings, Consumer Reports reversed itself, saying that two of the six models would save their owners $300 to $400 within the first five
years.
• Safe from electrocution!
Concerns that hybrids would become electrocution hazards following a collision have
proven groundless. The Insurance Institute for Highway Safety and Motor Trend magazine
generally rate hybrids in crash tests as similar to their ICE model equivalents.
• Green
Without a doubt, hybrids can get better gas mileage and produce fewer emissions than
equivalent ICE vehicles. This will vary with the brand, model, and driving conditions.
When current hybrids are compared with conventional economy cars, these savings tend
to be more marginal than eye-popping.
(Continued on page 5)
4

(Clearing the Air continued)

Cons
•

Expensive batteries!
In 2007, the San Francisco Chronicle reported that the batteries for the Ford Escape
hybrid have been failing at about 150,000 miles under hard use as taxis. The batteries
cost $8,000 to $9,000 to replace. The Honda Civic sedan’s battery costs about $4,500 to
replace, including labor.

•

Diminishing and confusing tax incentives!

When hybrids were first sold in the United States, they came with substantial Federal
tax incentives. However, these incentives expired for the most popular models, such as
the Toyota Prius, after the first 60,000 were sold. Currently, the remaining Federal tax
credits for purchasing a hybrid are posted at:
www.irs.gov/irs/article/0,,id=176409,00.html
•

No more diamond lane privileges!

In 2005, California began allowing a person driving alone in a hybrid that got at least 45
miles per gallon to use High Occupancy Vehicle (HOV) lanes. Permission came in the
form of a decal attached to the car. The State allowed only 85,000 decals. All the decals
were distributed by February 2007, and the program was dropped. Currently, the State’s
56 HOV lanes are at capacity. Consumers buying a used hybrid with an HOV sticker
may continue to use HOV lanes.
•

Availability and cost of maintenance!

There are about 15 different hybrid models on the
market, but few independent auto repair shops are
authorized to work on them. This means the hybrid
owner may have to rely on auto dealers, who
typically charge more for maintenance and repairs.
•

Longevity after five years is unknown!

Under optimum conditions, certain hybrids may
save enough gas during the first five years to equal or
exceed their initial cost over conventional models.
However, at the end of that first five years, owners of
conventional cars will have a vehicle that could go
another 100,000 miles or more. Owners of five-yearold hybrids may or may not expect the same, but
probably not without the additional expense of a
new battery.
Source:
Department of Consumer Affairs, Consumer Connection,
Summer 2008
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Watch-Out
...for lead in
your child’s life!
Children exposed to lead can suffer
developmental delays, permanent
disability, or even death. Yet high levels
of lead paint have been found in
everything from toys to vinyl
lunchboxes, bibs, and children’s
costume jewelry. Here are some tips to
help lower the risk of exposing your
child to lead:
♥ Remove all known or suspected lead from your home, especially jewelry and toys that
can be swallowed!

♥ Remind your children not to put their jewelry in their mouths!
♥ When possible, opt for unpainted or wooden toys!
♥ Don’t rely on home lead testing kits. The U.S. Consumer Product Safety Commission’s
evaluation of these kits found them to give false negatives more than half of the time,
potentially leaving consumers with a false sense of safety!

♥ Periodically check your home for items recalled for lead.
♥ Keep all household and automobile keys away from children. The metal in these keys
typically contains substantial concentrations of lead.
Other Resources:

♥
♥
♥
♥

Environmental Protection Agency www.epa.gov
Centers for Disease Control and Prevention www.cdc.gov
Consumer Reports www.consumerreports.org
National Lead Information Center www.epa.gov/lead or 800-424-LEAD or 800-424-5323
Source:
Department of Consumer Affairs, Consumer Connection, Summer 2008
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Drive Healthy
California!
Reducing smog is in your hands
How would you picture air
pollution? Many people would
say it’s that thick, brown haze
hanging over the city. Of course
they would be partly correct.
Smog is one form of air
pollution. However, not all air
pollution is smog. Air pollution
is all around us, every day, even
on the clear days. Nearly half of
the air pollution in California is
the result of vehicle emissions
that can’t be seen. Pretend for a
minute that unhealthy vehicle
emissions could be seen in the
form of black balloons. What
would it look like? Just about
everywhere you would look you
would see black balloons, filling
the sky, floating over out streets,
parks, and playgrounds.
The Department of Consumer
Affairs’ Bureau of Automotive
Repair’s (BAR) new
DriveHealthy.com campaign is
built around the image of black
balloons. The balloons represent
vehicle emissions that endanger
the health of all Californians,
especially our children. Through
the use of radio and TV ads,
billboards, bus shelters, and
direct mailings, BAR’s new
outreach campaign, which
kicked off on Earth Day this past
April 22, is designed to help

Californians keep their vehicles
properly maintained so their
vehicles use less fuel. Less fuel
consumption results in fewer
emissions and cleaner air.
“Traditionally, the
responsibility for lowering car
emissions has been placed on
automakers, not consumers,”
says Rosario Martin, Secretary
of the State and Consumer
Services Agency. “This
campaign is a great way to get
the word out that motorists
need to take responsibility for
our environment. It’s
something each one of us can
do.” Every day, thousands of
poorly maintained vehicles
travel California’s streets and
highways. These vehicles are
often the greatest contributors
to air pollution. In fact, a
poorly maintained vehicle can
release as much as ten times the
emissions of a well-maintained
vehicle of the same make and
model. “California’s current car
-dependent lifestyle has led to a
dramatic increase in health
risks,” says Consumer Affairs
Director Carrie Lopez. “It’s the
responsibility of each and every
one of us to do our part in
reducing vehicle emissions.”

7

BAR’s Smog Check Program
helps keep cars running cleaner
and keeps tons of harmful
pollutants out of our air every
day, but there is still more to be
done. DriveHealthy.com
encourages everyone to
exercise proper vehicle care and
maintenance so vehicles run
cleaner so that we can all
breathe cleaner and healthier
air.
For tips on how to clean the air
and keep your wallet from
being cleaned out, or for more
details about the new campaign,
please visit DriveHealthy.com.

Source:
Department of Consumer Affairs,
Consumer Connection, Summer 2008

Attention

to those who serve

Seniors, Veterans &
The Disabled

There is still time to receive an Economic Stimulus Payment!!!
As a result of legislation recently passed by Congress, some 20 million low-income
seniors, veterans, and people with disabilities are eligible for an Economic Stimulus
Payment worth $300 or $600 for married couples. However, they must file a Form
1040A to get it. Since most are not otherwise required to file; they are at risk of
missing out!
There is good news for eligible seniors, veterans, and people with disabilities:
• If they already have filed a tax return this year, they do not need to do anything
else.
• If they have not filed, it’s NOT too late. They have until October 15, 2008 to file—

without penalty, if they don’t owe taxes!
• Eligible individuals should already have received a mailing from the IRS that

includes the 1040A and special instructions explaining what information needs to
be filled out. Also, there is a new on-line tool designed by AARP and the National
Council on Aging that makes filing extremely simple. You can access that tool at:
www.AARP.org/stimulus or www.BenefitsCheckUp.org
The Center on Budget and Policy Priorities is providing special full-color flyers in
English and Spanish (which are attached to end of this newsletter) which can help
you educate the people you serve.
Source: The Center on Budget and Policy
Priorities, www.cbpp.org
Today’s Consumer is written primarily for the staff of UC Cooperative Extension. It is now available online. Send
comments and requests to me at: Cooperative Extension, University of California, Riverside, CA 92521; 951-8275241.
Karen P. Varcoe,

Katie Breyer,

Consumer Economics Management Specialist

Program Representative

The University of California prohibits discrimination against or harassment of any person employed by or seeking employment
with the University on the basis of race, color, national origin, religion, sex, physical or mental disability, medical condition (cancerrelated or genetic characteristics), ancestry, marital status, age, sexual orientation, citizenship, or status as a covered veteran (special
disabled veteran, Vietnam-era veteran or any other veteran who served on active duty during a war or in a campaign or expedition for
which a campaign badge has been authorized). University Policy is intended to be consistent with the provisions of applicable State
and Federal laws. Inquiries regarding the University's nondiscrimination policies may be directed to the Affirmative Action/Staff
Personnel Services Director, University of California, Agriculture and Natural Resources, 1111 Franklin, 6th Floor, Oakland, CA 946075200 (510) 987-0096.
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