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agenda  
 
• about frieda’s 

• challenges of marketing a specialty crop 

• what we look for in a supplier 

• dragon fruit – today and tomorrow 
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about frieda’s  
 
• the specialty produce experts (supply, market & distribute) 

• 54 years in business 

• first women-owned produce company 

• introduced 200+ new produce items to U.S. marketplace 

• three generations of women leadership (family owned) 

• refreshed brand resonates with foodies & millennials 

• thought leaders in the produce industry 
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our mission 
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the documentary 
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distribution 
 
 
 
 
  30% foodservice & 

        wholesale 

70% retail 

customers across 

 north america 
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marketing specialty crops 
• kiwifruit: the 18-year “overnight” success story 

• supply, supply, supply 

• overcoming buyer hurdles 

• consumer education 

• public relations & promotion 
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dragon fruit: 
the early years 
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what we look for  
in a supplier 
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#1 
understand your 

customer’s business 
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#2 
participate in 
 marketing 
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#3 
don’t be greedy 
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quantity 
 

quantity  
 

price price 
 

length of season 
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#4 
harvest dates & 

 weekly yield estimates 
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#5 
post-harvest 

 handling 
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#6 
labeling & 

 traceability 
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#7 
food safety & 

 insurance 
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#8 
quality  
control 
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#9 
pack size  
& pricing 
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#10 
variety & flavor 
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what you should look for  
in a distributor 
•  reputation 

•  distribution 

•  brand recognition 

•  longevity 
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dragon fruit today 

• trending: red pitaya smoothie bowls & 
popularity of tropical fruits 

• year-round import supplies & more 
competitive pricing 

• consumer awareness & foodie culture  

• dragon fruit is everywhere! CPG (Glade, 
Febreeze, Welch’s, etc.) 
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future of dragon fruit 

• a staple in every supermarket  
 
• more competition 

• marketing by specific variety  
(not just generic “dragon fruit”) 

• flavor, flavor, flavor 

• consistent quality is a must 
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more information 

 

mary arrañaga landis 

grower relations manager 

T: 714-733-7639 

mary.landis@friedas.com  
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