
“The home of Nature’s best Antioxidants” 



Origins 

• Location, location, location 
– Property and home had a exposure and a 

following 

• Desire to improve farm income 
– For self and children 

• Share with the community: 
– Agrarian life-style 

– Improved Nutrition 

– Wholesome family recreation 

 













Sight Development 

• Research and more research 

• Product selection 

• Zoning 

• Cash flowed the capital improvements 

• Did most of the work myself 

 

 















Route to Revenue 
• You Pick = Family Fun 

• We Pick = Convenience 
– Farm Stand 

– Certified Farmer’s Markets 

– Value added merchandise 

• Buy Local – Buy Fresh 
– Restaurants and Bakery’s  

– Independent Grocery Stores 

– Other farm stands 

• Private label wholesale markets 































• Word of Mouth 

• Superior product/expirience 

• Farmer’s Markets 

• Superior product 

• Target market segmentation 

• Facebook 

• Web 

• Newspaper 

 

Marketing 































Liability 
• Insurance 

• Ladders 

• Level of expectation 

• Site maintenance 

• Shade, water, sunscreen and gloves 

• No pesticides 

• Security 

• Luck! 

 













“The home of Nature’s best Antioxidants” 




