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Agritourism is the crossroads of 

tourism and agriculture: when the 

public visits working farms, ranches or 

wineries to buy products, enjoy
entertainment, participate in 

activities, shop in a country store, eat
a meal or make overnight stays.

Jane Eckert – Eckert AgriMarketing



According to the US Travel Association 
(USTA):

• Tourists are increasingly traveling by cars

• Tourists are taking shorter trips & 
planning at the last minute

• Travelers are looking for new experiences 
as part of their trips

• Families want to strengthen their 
relationships by being together



2011 National Restaurant Association 
Food Trends Survey:

#1 - Locally Sourced Meat and Seafood

#2 - Locally Grown Produce

#3 - Sustainability

#4 - Nutritionally Balanced Children's Dishes

#5 - Hyper-local

Top Trends 2011 – 1,500 Chefs Surveyed
Out of 226 Options



California Travel By the Numbers:

•Tourism generated $87.7 billion in spending 
in California in 2009 

•183 million person-trips to and through 
California in 2009.  139 million (76%) of 
which were for leisure purposes 







3% increase in visits

• Domestic visits up 3%

• International visits up 6%

6% increase in travel spending

• Domestic spending up 5%

• International spending up 9%

California Tourism Outlook

2011 Forecast

Source: Tourism Economics, October 2010



Video: “Good Life” 





Success Story

Squaw Valley Herb Garden
www.squawvalleyherbgardens.com



Hilmar Cheese Company

Hilmar Cheese Company
www.hilmarcheese.com



Publications



Inside the 2011 CVG…

500,000 California 
Visitor’s Guides 

produced each year



New Desi gn and 

added cont ent

Feat ur ed Act

i vi t i es

Call to Action: www.visitcalifornia.com



Marketing Agritourism Online



California Welcome Centers

18 CWCs Statewide
1. Alpine (San Diego) 
2. Anderson
3. Arcata
4. Auburn
5. Barstow                
6. El Dorado Hills
7. Mammoth Lakes
8. Merced  
9. Oceanside
10. Oxnard
11. Pismo Beach           
12. San Bernardino   
13. San Francisco       
14. Santa Rosa
15. Truckee
16. Tulare
17. Yucca Valley    
18. San Mateo     



Rural Regional Program

CTTC partners with Central Valley 
Tourism Association

• Two-page ad in 2011 California 
Visitor’s Guide

• Bay Area Travel Show 2011

• L.A. Times Travel Show 2011 

• International Pow Wow 2011





Agricultural Marketing Resource Center
www.agmrc.org

Eckert AgriMarketing
www.eckertagrimarketing.com

California Agricultural Tourism Directory
www.calagtour.org

http://www.agmrc.org/
http://www.eckertagrimarketing.com/
http://www.calagtour.org/

